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Gays, lesbians join Connecticut 
businesses for their LGBT inclusion 


By Brad Kane 


bkane@HartfordBusiness.com 


W hen Pennsylvania native Robert Udell graduated from Penn 







State in 2005 and was looking for a place to work, he ranked 
potential employers on two criteria: 

e Ability to apply his information-technology education and rise 
in the management ranks. 
e Inclusion of the lesbian, gay, bisexual, and transgender community. 
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Nutmeg State Financial Credit Union’s mobile branch will visit New Haven County mem- 
bers until its opens a permanent one there. 


www.HartfordBusiness.com 


Robert Udell moved from his native Pennsylvania, 
a state with only mid-level LGBT inicusion, 
according to the Movement Advancement 
Project, to Connecticut, a high-level LGBT state. 


“Aetna was at the top of that short list,” Udell said. 

Udell, who is gay, moved from Pennsylvania to Connecticut nine 
years ago and has spent his entire professional career working at 
Aetna and in Hartford. He has risen up the ranks of the insurer to 
be a program manager in its Innovation, Technology, and Service 
Operations department. He’s also an advisor and past chairman of 
the company’s LGBT employee resource group. 

In a country where only 18 states provide non-discrimination 
protections for LGBT employees and 23 states still don’t allow gay 
marriage, Connecticut’s progressive stance on LGBT rights Ginclud- 
ing being the third state ever to allow same-sex unions in 2008 and 
adopting a slew of workplace protections) has made some Nutmeg 


Continued on page 14 


CUs rub up against banks 
in their new-member quest 


By Gregory Seay 


gseay@HartfordBusiness.com 


ince 1936, Enfield Commu- 
S nity Federal Credit Union 

has prospected for cus- 
tomers from among three gen- 
erations of town residents. 
Courting its first members 


from workers at the nearby car- 
pet mill in the Thompsonville 
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section of town, and later other 
accountholders who lived and 
worked in other parts of Enfield, 
the former Bigelow Sanford Main- 
tenance Federal Credit Union 
thrived. Nearly eight decades 
later, however, managers of the 
3,800 member, $24 million credit 
cooperative say recruiting new 
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Diversification Play 


One small Connecticut community hospital is 
dipping its toe into the venture capital game. Find 
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out who and why. 
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Derby’s Griffin Hospital 
dips toe into VC investing 


By Matt Pilon 


mpilon@HartfordBusiness.com 


onprofit community 
N hospitals are typically 
conservative investors, 
placing bets on stocks, bonds, 
real estate and other securities 
to supplement their income and 
Ke ay strengthen their balance sheet. 
In a rare move for he = But a recent venture invest- 
community hospitals; ee = x Vy ment by Derby’s Griffin Hospital 
Griffin Hospital CEO 5 te em sail \ in a medical technology startup 
Patrick Charmel "es ae xg | oe a = ‘ may have broken the mold for a 
convinced his board of i 2 es § > hi hospital of its size. 
directors to invest in a i) 2 oct —— Griffin — the ninth smallest 
tech startup developing |: ie / hospital in the state by net patient 
a device that draws Nie J revenue — recently joined a $5 
blood samples through | A | t ' million early stage investment 
an existing IV ina 7. : | round in  Philadelphia-based 
patients hand or arm. we . 4 fe Velano Vascular, which has 
| Vai | developed a device that draws 
blood samples through an exist- 
ing IV in a patient’s hand or arm. 

Griffin's investment is modest 
— somewhere in the ballpark of 
$100,000, according to CEO Pat- 
rick Charmel — but it is unusual 
for a Connecticut hospital of its 
size, observers Say. 

It also comes at a time of 
increasing financial difficulty 
for many hospitals, which have 
suffered declining government 
reimbursements and new taxes. 

VCs typically make invest- 
ments that offer big potential 
payoffs, and if Griffin’s gam- 
ble strikes gold it will open 
an additional income stream. 
Venture investing, however, is 
arisky business; more bets fail 
than succeed. 

Charmel said he doesn’t 
know of any similarly sized 
Connecticut hospitals jump- 
ing into the VC game, but he 
wouldn't be surprised to see it 
happen in the future. 

“Hospitals are going to be look- 
ing for alternative sources of rev- 
enue,” he said. “How they go about 
that, I don’t know. They have to be 
careful about what their core capa- 
bilities are.” 
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Following in 
larger footsteps 

While Griffin’s venture invest- 
ment is rare given its size, larger 
health systems around the coun- 
try — like Partners Healthcare in 
Massachusetts — have formed 
their own VC funds to back medi- 
cal technology companies. 

Michigan-based Trinity 
Health, which is in the process of 
merging with St. Francis Hospi- 
tal and Medical Center, invested 
$10 million in a joint VC fund 
with four other hospitals in 2011. 
And both Yale and UConn’s medi- 
cal schools, and their respective 
hospitals, are working to spin out 
medical technology companies. 

Nathaniel “Nat” Brinn, a Sims- 
bury-based principal of Vital Ven- 
ture Capital — which invests in 
bioscience, surgical, software and 
other companies — said many 
hospitals invest in startups with 
technology that was developed by 
their own researchers or doctors. 

One advantage hospitals have 
as investment partners, Brinn 
added, is that they can help 
develop and test technology. 

“Hospitals are kind of these 
giant incubators for technology 
development,” said Brinn, whose 
fund has invested in Yale spinoff 
NovaTract Surgical. “They’ve 
got the inside track on the sense 
that something’s going to be 
successful.” 

Griffin didn’t help develop 
Velano Vascular’s technology, 
but it will be involved in the prod- 
uct’s live testing and roll out. 

The state’s quasi-public ven- 
ture capital arm, Connecticut 
Innovations, has invested heavily 
in medical technology as well as 
in research at both UConn and 
Yale. But CI hasn’t partnered on 
an equity deal with a hospital, 
spokeswoman Kelsea Michaels 
said, although the investment 
fund would be open to the idea. 

“Most often we see medical 
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innovation coming from other areas, which 
is where we have directed our investments,” 
Michaels said, adding that CI plans to 
increase its outreach to hospitals. 


Reputation leads to partnership 

Velano Vascular co-founder Eric Stone 
said he is well aware that Griffin’s investment 
is atypical. Many medical tech startups like 
his turn to larger academic hospitals for ven- 
ture funding, he said in an interview. 

But it was actually Stone who sought out 
Griffin and Charmel last year, on the advice 
of a board member. 

“I've spoken with a lot of venture firms, 
and we wanted to ensure we had the right par- 
ties around the table,” Stone said of Griffin. 

The board member, former Humana execu- 
tive Dr. Jack Lord, was familiar with Griffin’s 
reputation in what the industry calls “patient- 
centered care,” a philosophy and set of prac- 
tices that focuses on providing a better patient 
experience within the hospital. Charmel co- 
authored a book on the subject in 2004. Grif 
fin also has a subsidiary nonprofit business, 
Planetree, which offers patient-centered care 
consulting and advisory services to anetwork 
of approximately 280 hospitals, mainly in the 
United States. 

Velano’s technology fits right into that 
philosophy, Charmel said, because it aims 
to reduce patient discomfort. Needles can 
be painful and are a common phobia among 
patients. By using Velano’s device to draw 
blood through an existing IV, medical staff can 
avoid sticking patients with additional shots. 

Stone met with Charmel at a Cleveland 
conference last year. Shortly after, both sides 
agreed Griffin would chip in some cash for an 
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BY THE NUMBERS 


Griffin Hospital 


(FY “13) 


$129.5M 


Operating Revenue 


$127.4M 


Operating Expenses 


SO4M 


Operating Margin 


1.63% 


Operating Margin 


SOURCE: OFFICE OF HEALTH CARE ACCESS 


equity stake in Velano. 

Charmel believes the technology could 
catch on, and he sold his board of trustees 
on the investment. 

Stone said he wants Griffin to be among 
the first hospitals to use the device. That 
could happen soon because Velano Vascu- 
lar’s product just won marketing clearance 
from the U.S. Food & Drug Administration. 


An entrepreneurial hospital 
Griffins modest size belies its 
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entrepreneurial bent over the years. Plan- 
etree, which it acquired in 1998, is just one 
example. 

In the mid-2000s, a Griffin-based team 
developed a nutrition scoring algorithm that 
aimed to improve upon existing nutrition 
labels displayed on products. In 2008, the 
hospital parent’s for-profit subsidiary, GH 
Ventures, formed NuVal LLC with Illinois- 
based Topco Associates to market the sys- 
tem to supermarkets. 

Today, NuVal ratings — displayed on blue 
octagonal stickers — can be found in the 
aisles of Big Y, Price Chopper and a number 
of other grocery chains. 

Charmel said developing the algorithm 
was more expensive than Griffin’s recent 
investment in Velano — though he would not 
say by how much. However, he said the hos- 
pital made its money back on NuVal. 

As with the Velano deal, the nutrition-rat- 
ing system is in Griffin’s healthcare wheel- 
house, which is why it made sense as an 
investment, Charmel said. 

“A hospital our size has limited capital to 
invest in something like this,” Charmel said. 

St. Francis Hospital last year joined a 
Chicago-based technology accelerator to 
potentially help develop technology that could 
improve patient care, said CEO Chris Dadlez. 
They haven't made any investments yet, he 
said, but they are exploring opportunities. 

“We are just trying to find ways to 
improve the delivery of health care and if 
we can make money at it too, why not?” 
Dadlez said. | 
Greg Bordonaro contributed reporting to 
this story. 
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Malloy’s budget predicts 


moderate economic growth 


By Greg Bordonaro 
gbordonaro@HartfordBusiness.com 
he Malloy administration faced many 
T difficult decisions in putting together 
its two-year, $40 billion budget, but 
one of the most significant was predicting 
tax revenues. 

Budgeting is never an exact 
science, and forecasting may be 
one of the trickiest parts of put- 
ting together a spending plan. 
Just ask Office of Policy & Man- 
agement Secretary Ben Barnes, 
who had to do a mea culpa last 
week after it was discovered his 


budget inadvertently used incor- > 

Ben Barnes, Secretary, 
Office of Policy & 
Management 


rect personal income data to 
project the state’s spending cap. 

The mistake put Malloy’s 
budget about $54 million over 
the state’s statutory spending cap, an indi- 
cation that even the slightest miscalcula- 
tion can throw a budget out of whack. 

So what’s Team Malloy’s economic out- 
look for Connecticut? 

Tax revenue estimates in Malloy’s bud- 
get are based, in part, on the state adding 
21,300 new jobs in fiscal 2016 and 16,300 
new jobs in fiscal 2017, with the unemploy- 
ment rate dropping to 5.4 percent. 

Malloy’s budget also forecasts 3.9 percent 
and 4.9 percent growth in Connecticut per- 
sonal income for fiscals 2016 and 2017. Over- 
all, tax revenues are expected to increase 4 
percent over the next two fiscal years. 

Compared to Malloy’s 2013 budget, which 
took criticism from some economists who 
said the economic projections in it were too 
rosy, the Democratic governor has gone with 
amore conservative outlook this time around. 

For example, Malloy’s employment growth 
projections are below the 23,000 and 19,000 
new jobs forecasted in 2016 and 2017 by Con- 
necticut economist Edwark Deak, who pub- 
lished in October an economic outlook for the 
New England Economic Partnership. 

Last year, Connecticut added 26,700 
new jobs, which was the highest growth in 
employment the state has seen since 1998. 
According to Malloy’s budget, Connecticut 
won't experience as robust job growth over 
the next two fiscal years. 

“We are being more conservative on tax 


Malloy’s CT Economic Forecast 


FY 2015 FY 2016 Growth % 





collections and our economic projections,” 
said Barnes, Malloy’s budget chief. “We are 
more guarded on what the upside is now.” 

Barnes said the projections are informed 
by an economic forecast provided by IHS 
Global Inc., which is a different vendor than 
the state used previously. 

In 2013, Malloy’s budget was 
based on projections provided 
by Moody’s Analytics, which 
took criticism from _ several 
economists because it project- 
ed 37,750 new jobs in fiscal 2015. 
Connecticut hasn’t added more 
than 30,000 jobs in any one year 
since 1997, according to state 
Department of Labor data. 

The Connecticut econo- 
mists turned out to be right. 

Malloy’s fiscal 2015 budget has 
faced red ink with projected defi- 
cits reaching as high as $182.5 million, accord- 
ing to the Office of Fiscal Analysis. Malloy has 
been forced to make emergency spending cuts 
in recent months to make ends meet. 

Barnes said many economists over-pre- 
dicted economic growth rates from 2010 to 
today, but one of the key issues impacting 
the current fiscal year is the significant fall 
in oil prices, which few people predicated. 
That has negatively impacted the state’s 
gasoline tax revenues. 

One reason for the conservative outlook 
in the years ahead, Barnes said, is because 
of the economy’s cyclical nature. The U.S. 
has a recession about every seven years, 
and if that trend holds true another down- 
turn could hit in 2015 or 2016. 

Short-term, Barnes said he expects job 
growthto remain strong, but it’s harder to pre- 
dict what will happen in two or three years. 

Projected gains in employment and per- 
sonalincome are two key predictors of income 
and sales tax revenues, which make up alarge 
portion of the state’s revenue collections. 

About 78.2 percent of the $18 billion in 
net revenue projected in Malloy’s budget for 
fiscal 2016 is from income and sales taxes, 
which are slated to bring in $9.8 billion and 
$4.3 billion respectively. 

In fiscal 2017, projected income and sales 
tax revenues will account for 79.4 percent of 
the budget, or $10.3 billion and $4.4 billion 
respectively. a 


FY 2017 Growth % 





Personal Income $229,921 $238,812 $8,891 3.9% $250,469 $11,657 4.9% 





Housing Starts 5,666 6,331 


665 11.7% 7,579 1,248 19.7% 


Malloy’s General Fund Revenue Projections 


FY 2016 


Revenue 





Revenue Type 


(in millions) 
Personal Income 
Sales & Use Tax 
Corporation $900.50 


Total Budget $18,005.00 


SOURCE: OFFICE OF POLICY & MANAGEMENT 
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Total Rev. 
$9,761.30 54.2% 


$4,321.40 24.0% 


FY 2017 
% of Revenue % of 
(in millions) Total Rev. 
$10,313.20 55.6% 
, $4,420.90 23.8% 
5.0% $824.20 4.4% 
$18,556.20 
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The amount by which the Office 
of Policy & Management 
miscalculated the state’s 
constitutional spending cap for 


the next fiscal year, which means 


further budget cuts may be 
necessary. 


$325M 


The amount of money Treasurer 
Denise Nappier says Gov. 
Dannel P. Malloy has 
underbudgeted for bonding 
costs in 2016 and 2017. 


The percent of Connecticut 
residents without health 
insurance last year, down from 


more than 12 percent in 2013, 
according to Gallup. 


$10 


A lawmaker’s proposed cap on 
utility companies’ monthly fixed 
residential charges, which is well 
below Connecticut Light & 
Power’s current fee of $19.25. 
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Back9Network executives and Hartford city officials celebrated the company’s rib- 
bon-cutting last year. Last week the firm announced it suspended operations. 


TOP STORY 
Back9 suspends operations amidst cash crunch 


Hartford’s Back9Network suspended operations last week due to what it 
described as a temporary shortfall in capital. 

“Management and the board of directors are planning next steps and will 
continue their efforts to secure long-term, operating capital,” Back9 said. 

On the morning of the Feb. 23 announcement, a Back9 spokesman said 
the company would not comment further on its situation. 

The development comes after a slew of challenges the fledgling media com- 
pany has faced since its programming went live on DirecTV in September. 

It cut its workforce by 40 percent in late January, and a source told the 
Hartford Business Journal soon after that the company was seeking signifi- 
cant capital in order to keep its doors open. 

The company sued shareholder and former CEO James Bosworth in De- 
cember, alleging he had violated his separation agreement by making dispar- 
aging comments to potential investors and disclosing financial information. 

The suit went to arbitration earlier this month. 

The company received a nearly $5 million loan in 2012 from the Depart- 
ment of Economic and Community Development, which said last week it is 
monitoring the situation. 


LAW 


Anthem hit with class-action 
lawsuit over data breach 


An East Hampton woman has filed suit against Anthem, alleging that the health 
insurer was negligent in protecting the personal data of its 37 million customers. 

Anthem customer Wilma J. Peterson‘s Feb. 20 complaint in Connecticut’s U.S. 
District Court asks Judge Victor Bolden to certify class action status for an unknown 
number of affected Anthem customers, whose collective claims exceed $5 million. 

The suit alleges negligence, breach of contract, unjust enrichment, and viola- 
tion of Connecticut’s Unfair Trade Practices Act. 

An Anthem spokeswoman said last week that the company does not com- 
ment on pending litigation. 

The Milford law firm representing Peterson did not return a call seeking comment. 

Anthem disclosed the breach on Feb. 4, saying that thieves accessed 80 million 
customer records, which included names, dates of birth, and social security numbers. 

That information would allow a hacker to set up fraudulent financial accounts 
or tax returns in a customer’s name, the suit says. 

The company has offered two years of credit monitoring services, which Pe- 
terson — who purchased credit insurance after the breach was announced 
— said is inadequate. 

The hack creates a larger problem for customers than other recent breaches 
— in which debit and credit card information was stolen — because it will 
require monitoring credit reports for a much longer period, the complaint says. 

“Hackers tend to lay low when data breaches are exposed,” the suit reads. “They 
often wait until consumers are less likely to be on the lookout for fraudulent activities. ” 


HEALTH CARE & INSURANCE 


Access Health enrollment tops 
204K as uninsured rate falls 


The state’s health insurance exchange, Access Health CT, said it enrolled 
204,358 members during Obamacare’s second annual enrollment period, which 
ended Feb. 15. 

Of that number, 80 percent, or 162,494, are in Medicaid plans while the re- 
maining 20 percent, 41,864, are in plans offered by commercial payers. 

A total of 5,889 people enrolled at Access Health enrollment centers in New 
Britain and New Haven, while 2,416 signed up at partner locations. 
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Including 2014 enrollment of more than 208,000 people, the exchange now 
has just over 110,000 commercial insurance customers, Access said. 

Meanwhile, Gallup reported last week that 6 percent of Connecticut’s population 
was uninsured in 2014, down from 12.3 percent in 2013. Connecticut was tied with 
Hawaii last year for second-lowest uninsured rate. Massachusetts, which passed 
a healthcare reform law in 2006, remains at the top, with 4.6 percent uninsured. 


GOVERNMENT & POLITICS 
S&P settlement lowers CT’s FY15 deficit 


The state reduced its fiscal 2015 deficit by nearly half over the last month, 
thanks largely to Connecticut’s $36 million settlement with Standard & Poors 
over its ratings of mortgage-backed securities leading up to the 2008 financial 
crisis, budget officials said. 

The settlement, announced earlier this month, and a series of budget rescissions 
announced Jan. 23 combined to reduce the projected deficit for the year ending 
June 30, 2015, from nearly $121 million to $61.2 million, Office of Policy Manage- 
ment Secretary Benjamin Barnes said in a Feb. 20 letter to Comptroller Kevin Lembo. 

Barnes said his forecast assumed 25 percent growth in personal income tax 
collections in April. Those collections have been tricky to predict, increasing 
20 percent in 2013 and falling 20 percent in 2014. Each percentage point the 
prediction is off is worth $13 million. 


REAL ESTATE 
Snow sandbags CT’s Jan. house sales 


A frigid, snowy January cut into sales of Connecticut single-family houses 
last month, two Realtors surveys said last week. 

House sales statewide totaled 1,629 last month, a 6.5 percent drop from the 1,743 
houses sold in January 2014, the Connecticut Association of Realtors (CAR) said. 

In the Hartford region, the Greater Hartford Association of Realtors (GHAR) 
also blamed the weather for a 7 percent fall in January house sales to 534 vs. 
574 the same month last year. 

Statewide, median price for a home sold in January fell 3 percent to $235,000 
vs. $242,374 for one sold the same month a year earlier. 

The Hartford region’s median home-sale price plummeted nearly 15 percent, 
to $187,344 vs. $219,500 a year ago, GHAR said. 


GAMING 


Fitch: New competition may force CT casinos to 
restructure debt 


Despite recent debt restructurings that trimmed their borrowing costs, Connecti- 
cut’s two casinos are still facing significant financial headwinds and they may be 
forced to renegotiate their debt again, particularly as competition from the Bay State 
heats up in the years ahead, Fitch Ratings warned last week. 

Fitch said Mohegan Suns’ and Foxwoods’ casino operations have not recovered in 
recent years, and the impending gaming market expansion in Massachusetts could 
take a $136-million bite out of their combined businesses. 

Mohegan, which has lower relative debt than Foxwoods and gets less of its busi- 
ness from Massachusetts, is in a better position to weather the headwinds, Fitch said. 

The Mohegan Tribal Gaming Authority saved itself $16 million a year in interest by 
refinancing a portion of its debt in 2013, and its 15-year-old separation agreement 
with the company that developed and once managed the casino expired in January. 
That will save MTGA $50 million a year, Fitch said. 

Mashantucket Pequot Tribal Nation, which operates Foxwoods, is already in default 
on certain debt tranches, the company noted. 

Foxwoods also faces a greater impact from the impending Massachusetts gaming 
market, because nearly one-third of its customers come from the Bay State, com- 
pared to 18 percent at Mohegan Sun. 

Assuming a 50 percent decline in business from Massachusetts, the two casinos 
could lose a combined $136 million from their earnings before interest, taxes, depre- 
ciation and amortization, Fitch said. 


UTILITIES 
Spanish utility subsidiary to buy UIL for $3B 


Orange-based UIL Holdings Corp. said it has agreed to be acquired by Spanish util- 
ity operator Iberdrola USA for approximately $3 billion. 

The private lberdrola and the public UIL would form a new publicly traded entity, 
which will be led by UIL CEO James Torgerson, who said last week that the deal 
creates a company with greater scale and financial resources to invest in system 
reliability and infrastructure. lberdrola, which has no Connecticut holdings, would own 
81.5 percent of the new company. 

The combined company would have 3.1 million customers across seven geo- 
graphic markets served by lberdrola’s utility subsidiaries in New York and Maine, and 
UlL’s holdings in southern Connecticut and western Massachusetts. 
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facilities will supply precision machined parts. 

At the peak of production in 2020, Whitcraft expects to yield 
$30 million in annual revenue from the contract. 

In anticipation of entering into the agreement, Whitcraft hired 
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30 new employees over the past two months and is working with The List: Residential mortgage sales 
state schools to train the types of employees needed to fully ex- ; = ae = 
sigs iaeaniack Nonprofit Profile: CT Society of CPAs 


Barkhamsted component maker is 
Air Industries’ third CT acquisition CALENDAR 


New York aerospace manufacturer Air Industries has inked its 
TUESDAY, MARCH 3 


third Connecticut acquisition since June. 
The publicly traded company said last week that it has acquired : : 
| ot Barkhamsted’s Sterling Engineering, which makes components used Making the Business Case for 
—— — by Pratt & Whitney, General Electric and Siemens jet turbine engines. . - 
Air Industries, which said Feb. 2 it had agreed to acquire an Improving Value in Health Care 
unidentified New England component maker, did not disclose the = The Connecticut Health Council's March 3 
purchase price, which includes Sterling’s 75,000-square-foot Za event will feature Harvard Business School 
manufacturing facility. f Emeritus Professor Robert. S. Kaplan, 





Crews work on one of Pratt & Whitney’s PurePower engines. 





Sterling will operate as a subsidiary of Air Industries, and will : who will discuss ways fix the U.S.’ highly 
MANUFACTURING keep its workforce and management, it said. i] x fragmented healthcare system. 
Whitcraft inks $234M Pratt contract Air Industries CEO Dan Godin said in a statement that the ac- — “a The event, which runs from 8 a.m. to 9:30 


quisition continues the company’s plan to expand its presence in a.m. at the Hartford Marriott Downtown, 200 


Eastford aerospace manufacturer Whitcraft Group has signed a 
10-year, $234 million contract to supply parts and assemblies for the 
new engine family of East Hartford jet engine maker Pratt & Whitney. 

All three of Whitcraft’s facilities in the state will supply compo- 
nents to Pratt’s new PurePower engine family: the Eastford facility 
will produce sheet metal parts while the Farmington and Plainville 


EDUCATION 


the jet engine and turbine industries. 

In October, Air Industries acquired for $6.8 million South 
Windsor’s AMK Welding, which welds components for aerospace 
manufacturers. 

In June, the company bought Waterbury military products 
packager Eur-Pac Corp. for $1.6 million and stock. 


Audit: CCSU didn’t provide sick pay to student workers for 16 months 


Though a new state law at the time required it, Central Connecti- 
cut State University did not provide paid sick leave to its student- 
workers in 2012 and half of 2013, state auditors said last week. 

The New Britain school said it believed student workers were 
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exempt from the law, which took effect Jan. 1, 2012, but found out 
a year later that the law did apply to those employees. CCSU said 
it underwent “an extraordinarily complex and manual process” to 
begin complying with the law in July 2013. 


Columbus Blvd., will include discussions 
about how the financial success of medical 





Robert. S. Kaplan providers and other stakeholders is often not 


aligned with the best patient outcomes. 


The program will examine the healthcare value equation and the utilization 


of integrated practice units to achieve better outcomes in a more cost- 
effective way. 


Cost to attend is $25 for founding members; $50 for general public. 


For more information go to: http://www.cthealthcouncil.com/programs- 
events/event-calendar. 


FOR A COMPLETE LIST OF GREATER HARTFORD BUSINESS EVENTS, GO TO 
WWW.HARTFORDBUSINESS.COM AND CLICK ON ‘THE AGENDA.’ ALL CALENDAR ITEMS 
MUST BE SUBMITTED ELECTRONICALLY VIA OUR WEB SITE, HARTFORDBUSINESS.COM. 
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economic assets—world-class 
companies, a skilled, educated, 
productive workforce, and a 
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Yet we’re not seeing the 
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jobs elsewhere. 
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competitiveness in the bottom 
tier of states. 
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prosperity, and benefits everyone. 


We can do better. 


We have to do better. 
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CBIA supports the goals and recommendations of the CT20x17 campaign 20017 
to make Connecticut a top 20 state for business by 2017. 


BUILD A BRIGHTER ECONOMIC FUTURE FOR EVERYONE 
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reform tax changes 


Q&A talks with Murtha Cullina partner Rachel Faye 
Smith about the tax impact of the Affordable Care Act 
on employers. 


As employers prep their tax returns ahead 

of the April 15 deadline, what are the 

= most important tax implications from the 
Affordable Care Act? 

A: The tax implication most employers identify 
relates to the employer mandate. This is the component 
of the Affordable Care Act that requires applicable large 
employers (ALEs) to offer health insurance to their full- 
time employees, or face certain penalties. After a delayed 
start the employer mandate is in partial effect in 2015, and 
comes into full effect in 2016. 

In addition, there are certain types of employers, like 
medical device manufacturers, health insurers, and chari- 
table hospitals, that may have industry-specific tax consid- 
erations. On the tax credit side, small businesses may be 
eligible for tax credits for a percentage of the cost of pre- 
miums for health insurance they offer to their employees. 

While the tax implications are a hot-button issue, 
as employers prepare for the full effect of the Afford- 
able Care Act the biggest challenge to date has been 
the financial and administrative cost of preparedness. 
Employers are struggling to understand the rules 
and how they apply. This has resulted in new costs as 
employers engage third-party professionals to help navi- 
gate the new regulatory landscape, and as they hire new 
or repurpose old employees to address new obligations. 


Q: Are there any changes to the ACA’s small 
business tax credit that will impact employers? 

A: The small business tax credit changed for tax 
years beginning in 2014 or later. Previously the maxi- 
mum credit was 35 percent of premiums paid for small 
business employers, and 25 percent of premiums paid 
for small tax-exempt employers. For tax years begin- 
ning in 2014 or later, the maximum credit will increase 
to 50 percent for small business employers and 35 per- 
cent for small tax-exempt employers. 

Generally speaking, to qualify for a small business 
tax credit after the 2014 changes, employers must have 
no more than 25 full-time equivalent employees with 
average annual wages of less than $50,000, purchase 
insurance through the SHOP marketplace (or qualify 
for an exemption to this requirement), and cover at least 
50 percent of the cost of employee-only healthcare cov- 
erage for each of their employees. 

The credit is certainly an advantage to those who qual- 
ify, and it applies in addition to the business expense tax 
deduction already applicable to premium payments. How- 
ever, the small business tax credit can only be claimed for 
two consecutive tax years, and many small employers are 
finding the cost of health insurance on the SHOP market- 
place to be unaffordable. In addition, the credit applies on 
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a sliding scale and is designed to benefit companies with 
low-to middle-income employees. Many small businesses 
will not find the credit to be as valuable as they may hope. 


Q: Starting this year some employers face a pen- 
alty if they don’t offer their worker’s health insur- 
ance. Who is impacted by this, and how does the 
penalty work? 

A: This is the employer mandate discussed above, 
and it applies to employers that qualify as an applicable 
large employer (ALE). Generally speaking, an ALE is an 
employer that employed an average of at least 50 full-time 
employees on business days during the preceding calen- 
dar year. The employer mandate went into effect on Jan. 
1, 2015, though there is a transition period through Jan. 
1, 2016 for ALEs with 50-99 full-time equivalent employ- 
ees. The employer mandate requires ALEs to either offer 
health insurance to their full-time employees in accor- 
dance with these rules, or pay applicable penalties. 

Two different penalties apply under the employer 
mandate. Generally speaking, if an ALE does not offer 
minimum essential health insurance to 95 percent of its 
full-time employees (70 percent in 2015), and an employ- 
ee applies for and receives a premium reduction or cost- 
sharing subsidy for coverage purchased on the exchange 
marketplace, then the employer will be assessed a penal- 
ty of $2,000 per year multiplied by the number of full-time 
employees for each calendar month of the year, minus 
the first 30 full-time employees (80 in 2015). 

If an ALE does offer minimum essential coverage, but 
the coverage is not affordable or does not provide mini- 
mum value, then the employer will be assessed a $3,000 
penalty per employee who is not offered minimum 
value affordable coverage and receives a premium sub- 
sidy for coverage purchased on the insurance exchange 
marketplace. 


Q: What new tax reporting requirements are 
there under the Affordable Care Act? 

A: Under the new reporting rules, ALEs will need 
to provide information to the IRS about the health 
insurance they do (or do not) provide to their employ- 
ees, including information about their employee pop- 
ulation. ALEs with fully-insured health plans must 
file Forms 1094-C and 1095-C, which will include 
separate statements for each individual who is pro- 
vided minimum essential coverage as well as asingle 
transmittal form. 

Self-insured plan sponsors and health insurance 
carriers must file Forms 1094-B and 1095-B. Coverage 
statements will also need to be provided to employees. 
The first returns required to be filed are for the 2015 cal- 
endar year and must be filed no later than Feb. 29, 2016, 
or March 31, 2016, if filed electronically. 

The IRS is encouraging ALEs to file these forms for 
calendar year 2014, but this is not required. a 
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Tax preparers say 
they may help 
prevent fraud 


By Sheena Butler-Young 


sbutler@HartfordBusiness.com 


ax preparers are always 
T looking for an edge this 
time of year to win new 
customers and they might have 
found one in the recent Anthem 
data breach and the flood of 
bogus tax returns recently filed 
through TurboTax. 
Both _ incidents, 
said John Dubois, 
owner of Hartford- 
based tax-accounting 
firm D & D Enter- 
prises, reinforce the 
necessity of tax pre- 
parers as gatekeepers 
— professionals who 
are trained and up to 
speed on the latest 
tax laws and regula- 
tions — for the IRS. 
“Tax preparers 
are conduits,” Dubois 
said. “The IRS trusts 
us to be informed 
and honest; Tur- 
boTax doesn’t have 





John Dubois, owner, 
D & D Enterprises 





he encourages them to go through 
the steps of filing documents with 
the IRS and contacting local police. 

Healy says he thinks taxpayers 
should be proactive and file for an 
IRS Identity Protection PIN — a 
unique six-digit number assigned 
annually to victims of identity 
theft to use when filing their fed- 
eral tax return as proof of identity. 

“Filers have to 
provide additional 
documentation to the 
IRS— such as apass- 
port — in order to 
receive the PIN, but 
they can sleep better 
knowing that the IRS 
will not release their 
refund without veri- 
fying it with the PIN,” 
said Healy. 

A tax preparer’s 
knowledge of identity 
protection steps rein- 
forces their impor- 
tant role in fraud pre- 
vention, Healy said. 

State Department 
of Revenue Services 


preparers.” Commissioner Kevin 

While TurboTax’s Sullivan said the 
program — which _ Kevin Sullivan, recent Anthem data 
was used by 29 mil- Commissioner, breach and TurboTax 
lion individuals and _ State Department of incident have provid- 
businesses last year _ Revenue Services ed a learning experi- 


to file returns — may 
display all of the relevant tax-relat- 
edrules and disclaimers, individu- 
als may overlook or ignore certain 
pieces of information. 

That’s were tax preparers like 
Dubois try to boast a competitive 
advantage. 

Dubois said that while Tur- 
boTax is not to blame for people 
who use its online tax filing pro- 
gram for fraud, tax preparers 
play an important role in ensur- 
ing that filers, who often “want as 
much money back as possible’, 
submit accurate returns. 

As far as Anthem’s cyber 
breach — which compromised 
data for 1.7 million Connecticut 
customers — Dubois said there 
isn’t a lot businesses can do to 
prevent hackers from filing false 
returns based on stolen social 
security numbers. 

Brenden Healy, tax director for 
Hartford accounting firm Whittle- 
sey and Hadley, said he agrees. 

“Even though we're the tax 
gatekeeper, we can’t stop the 
bad guys from filing fraudulent 
returns or hacking into business’ 
systems,” said Healy. 

Once a breach has occurred, 
Dubois said it’s a waiting game 
to determine whether someone 
will be the victim of identity theft 
or income tax fraud. If any of his 
clients — many of whom he has 
retained for years — find them- 
selves fraud victims, Dubois said 


ence for his depart- 
ment and other state tax offices 
across the country because “iden- 
tity thieves are getting smarter.” 

Among DRS’ strategies for miti- 
gating identity theft, Sullivan said 
the state has slowed down the pro- 
cess for filing returns to allow more 
time to detect bogus claims. 

He is also encouraging filers 
— particularly those with simple 
returns — to file taxes as soon as 
they can. 

“In recent years, we said ‘if you 
e-file and choose direct deposit, 
we'll get you your refund in three 
to five days,” said Sullivan. “Now, 
in order to slow things down, 
we're not allowing first time filers 
to receive direct deposit — they 
must receive a paper check.” 

It’s a lot harder, Sullivan said, 
to rectify a situation in which 
fraud has occurred after a direct 
deposit has been issued. 

“That money is already gone,” 
said Sullivan. 

Forcing at least one group of 
filers — first timers — to receive 
their returns in the mail has 
already helped the state detect 
fraud cases, Sullivan said. 

“In some cases, people whose 
identities have been stolen will call 
us and say ‘Hey, I just received a 
return inthe mail and I haven't filed 
my taxes yet,” Sullivan explained. 

Early filing is also a healthy 
strategy to prevent fraud, Sulli- 
van said. | 
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THE LIST 


Largest law firms in the Hartford region 


(Ranked by total number of local attorneys as of February 2015) 








No. local 
attorneys/ Conn. 
partners/  offices/ Year 
associates/ Total Special practice Managing founded 
Rank Company paralegals offices area(s) Other practice areas partner(s) locally 
Shipman & Goodwin LLP 113 oe ch 
1 Constitution Plz. 66 4 Employment law Bankruptcy and creditors’ rights, business and finance, commercial litigation, education 
4 Hartford, CT 06103 43 = Environmental law law, employee benefits and tax, government investigations and white collar criminal Scott L. Murphy 1919 
eri trier on 24 Intellectual property law defense, health care, insurance, petroleum marketing 
www.shipmangoodwin.com 
ce — aby 3 Employment law Business transactions, finance, public finance, health care, estate planning and probate, 
Hartt be CTL 06103 37 9 Environmental law technology, cpl benefits and compensation, labor, immigration, tax, tax-exempt John B. Lynch Jr. 1845 
860-826-3579: WWW.Ic.com 15 Intellectual property law — organizations, utilities, land use, real estate, construction, business litigation, insurance 
Day Pitney LLP 83 Trusts, estates and wealth planning, insurance/reinsurance litigation, public securities and 
242 Trumbull St. 40 5 Employment law finance, executive compensation and benefits compliance, family office and private equity, cianiey A. Twardy Jr 1919 
Hartford, CT 06103 23 9 Intellectual property law health care, real estate, government enforcement and white collar, creditors’ rights, yee yore 
860-275-0100; www.daypitney.com 18 professional liability, probate litigation, energy and utility law, data privacy 
Halloran & Sage 
1 Goodwin Sq., 225 Asylum St. re 6 Employment law Appellate, banking, business and transactional, construction, health care, insurance, 
Hartford, CT 06103 epee litigation, matrimonial and family law, municipal, real estate, transportation, trusts and William J. McGrath Jr. 1935 
860-522-6103: 7 7 Environmental law estates 


__swwwehalloransage.com 
Cantor Colburn LLP 


58 
20 Church St., 22nd Fl. 28 1 Michael A. Cantor 
Hartford, CT 66103 50 5 Intellectual property law NA Philmore Colburn II Wes 
www.cantorcolburn.com NA 
Updike, Kelly & Spellacy PC 55 Affordable housing, health care, lobbying and public affairs, venture capital and 
100 Pearl St. 43 5 Employment law technology, administrative law, appellate practice, bankruptcy and creditor’s rights, John F. Wolter 1967 
Hartford, CT 06103 12 5 Environmental law brownfields development, business law, commercial lending and banking, commercial 
860-548-2600; www.uks.com S) litigation, construction law, immigration law, land use, municipal law, public finance 
Psa fat See reat St. 29th FI Bh 3 Employment law Bankruptcy and creditors’ rights, business and finance, commercial real estate, 
7 Hattiod CT 06102 19 5 Environmental law community banking, construction, emerging companies, energy, health care, litigation, | Jennifer M. DelMonico 1936 
860.240.6000: www.murthalaw.com 14 Intellectual property law long-term care, municipal, renewable energy, trusts and estates 
ge ane a je Be DB) Business law, commercial real estate, employee benefits and pension, environmental, 
Hartford CT 66103 13 5 NA health care, individual client services/trusts and estates, insolvency and bankruptcy, Craig L. Sylvester 1950 
860-278 -1 150; www.rrlawpc.com 7 litigation, multi-employer benefit plans, nonprofit organizations 
Pullman & Comley LLC 39 Employment law Litigation, corporate and business, trusts and estates, health care, property valuation 
oe tae Reon a a Environmental law lending and banking, real estate, public and commercial finance, e lesion: municipal, James T. Shearin 1994 
860-424-4300: www.pullcom.com 7 Intellectual property law employee benefits, energy and utilities, alternative energy, green development 
McCarter & English LLP 34 Emplovment law ee a 
A O CityPlace a 85 Asylum St. _ , eruironaental ai Commercial litigation, commercial real Sorat) Comore, life sciences, product liability, BAe & ‘Grondahl 5001 
860-575-6700. www.mecarter.com 10 Intellectual property law IT PATOn 
Rogin Nassau LLC 30 
A A 185 Asylum St. 15 3 Employment law Bankruptcy, corporate and commercial law, health care, litigation, trusts and estates, real aarti: erpaum 1948 
pela SE alee ee $ 3 Environmental law estate, land use, tax Mark A’ Rosenblum 
| md 5 . g . ————————————————————— nn a aaa 
th ale re ot 9 Appeals, trade secrets, product liability defense, commercial litigation, white-collar criminal 
A A Hartford CT 06103 ra 5} Intellectual property law __ defense, corporate investigations, travel and tourism, international arbitration, family and Joseph B. Burns 1978 
860-549-1000: www.rms-law.com 6 divorce law, health care, special needs, elder law 
Hinckley Allen 929 
20 Church St. 29 1 Employment law Construction, corporate and business litigation, trusts and estates, real estate, health 
4 Hartford, CT 06103 eS 6 Environmental law care, labor and employment, pankin, employee benefits, environmental, government David J. Rubin 1906 
860-725-6200; 5 Intellectual property law investigations, public finance, tax, white collar defense and government investigations 


www.hinckleyallen.com 


Howd & Ludorf LLC 28 _ oe a i 
65 Wethersfield Ave. 13 1 NA Municipal litigation, products liability, asbestos defense, insurance defense litigation, Thomas R. Gerarde 1979 
ca mo 14 me Le 2 insurance coverage, toxic tort, workers' compensation, employment law Philip T. Newbury, Jr. 
-249- ; www.hl-law.com 
McElroy, Deutsch, Mulvaney & 28 
Carpenter LLP 16 Emplovment law Construction litigation, commercial pation labor and employment, alternative dispute 
4 tp Sets 7 4th FI. 42 {1 EAU OUrEEtal law resolution, onenes sulle! real estate mene corpelal reorganization an Alfred A. Turco 1983 
artford, 06103 ankruptcy, government and administration 
860-522-5175; www.mdmc-law.com 6 
DanaherLagnese PC 26 , 

A 6 Cert as nel oaek St. i 1 NA Medical malpractice defense, commercial litigation, toxic tort defense, product liability, °°. cone Danaher 1987 
Sere eme aac 44 appellate, insurance coverage Joyce A. Lagnese 
www.danaherlagnese.com 
Axinn, Veltrop & Harkrider LLP 22 

A eee rouse i 4 Intellectual property law Commercial litigation, antitrust James D. Veltrop 1997 
860-275-81 00; www.axinn.com 5 
Morgan, Lewis & Bockius LLP (1) 99 a 
1 State St. 13 { Employment law Transactional finance, bankruptcy and restructuring, international finance, labor and 

A Hartford, CT 06103 9 28 Environmental law employment, litigation, real estate, eae acquisitions, securities, corporate, Daniel |. Papermaster 2014 
860-240-2700; 4 Intellectual property law insurance and aviation finance 


www.morganlewis.com 
Jackson Lewis PC 


90 State House Sq, 8th FI a ‘ ee action comp lance: vase selene: comp es SOE en Core Olae cwerelly 
a counseling, corporate governance, internal investigations, daily advice and preventive 
| eee es 5 54 Employment law counseling disabilit eave and health managenant dru festing/substance abuse Beverly W. Garofalo 1996 
www. jacksonléwis.com 1 management, e-Discovery, employee benefits, general employment litigation 
Carlton Fields Jorden Burt PA 17 Tee ; 
Financial services and insurance litigation, financial services - regulatory, labor and 
1 State St. Ste. 1800 13 1 Employment law employment and ERISA, real estate and commercial finance intellectual roperty and Gary |, Sasso 2002 
20 Bt ee era sipiawieon i 10 Intellectual property law POY technology property. Anthony N. Cicchetti 
Howard, Kohn, Sprague & 17 
Fitzgerald LLP 10 2 aetars eee ee 
2 ea ene Helis iB 5} NA Civil litigation, insurance coverage Jack G. Steigelfest 1786 
artford, 
860-535-3101; www.hksflaw.com 2 
Litchfield Cavo LLP 17 
82 Hopmeadow St., Ste. 210 42 1 Employment law a 
2 Se as 06089 5 13 eee ae Commercial and professional litigation, coverage Richard C. Cavo 1998 
www litchfield¢avo.com : nimi! 
Fase ue weagre “liens Ie ie 3 Employment law Commercial litigation, commercial and residential real estate, divorce and family law, ; 
2 Hartford. CT 06103 3 4 Environmental law business representation, personal injury, insurance defense, criminal defense, appellate Julia B. Morris 1987 
860-548-1300: www.oamlaw.com 5 Intellectual property law practice, intellectual property, bankruptcy and creditors’ rights 
Cohn Birnbaum & Shea PC 14 
24 Ahan facta eee i eee Commercial real estate, business and finance, commercial litigation, bankruptcy wa hage ment 1976 
860-493-2200; www.cbshealaw.com 4 
Tosa: bus Blvd ie 3 1 Civil litigati tructi d ial | inj tate planning, busi 
olumbus Blvd. ivil litigation, construction and commercial, personal injury, estate planning, business ali 
2 Hartford, OT 06106 F 10 1 NA ° Ant earneh all EGIL ‘ : William Gallitto 1947 
-525- ; www.gmflaw.com 


Locke Lord LLP (2) 12 Emplovment law oo 
2 ae EE ARGS oe SE ViCHTenial law Business eka debt finance, Wipeese leuk penaiee its SNE ieee hee ile and Pieces P. 1991 
artford, Intellectual property law acquisitions, privacy and data security, public finance, public utilities, real estate ugustinos 
860-525-5065; www.lockelord.com 4 


Sources: Individual firms and their websites. Note: NA = Not applicable. 

(1) Acquired Bingham McCutchen LLP in Nov. 2014. 

(2) Edwards Wildman Palmer LLP and Locke Lord LLP merged on January 10, 2015. 
The legal name of the new firm is Locke Lord LLP. 


—Compiled by Roger Magnus. 


> Did we miss you? 


We want to publish the most complete and accurate lists possible. To correct an error or submit information, 


To view the full list, please visit HartfordBusiness.com 
contact Roger Magnus, research director, at (508) 755-8004, ext. 263 or rmagnus@nebusinessmedia.com. 
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EXPERTS CORNER 


New IRS rules tighten accounting 
management of business expenditures 


By Brenden Healy 
he Internal Revenue Service has issued 
T new “repair regulations” that are forcing 
most businesses with tangible property 

to evaluate their current accounting methods 
for expenses related to repairs, improvements 
and acquisition of tangible property. These 
regulations remove 
some gray area from 
the previous tax reg- 
ulations and create 
more uniformity. 

Businesses are 
faced with two ques- 
tions: Should it capi- 
talize or write-off 
certain expenditures 
that were formerly 
just an expense. 

Capitalization — 
simply put — is when a deduction becomes 
an asset and you can’t immediately write 
it off (or expense it) for tax purposes. The 
requirements cover numerous categories, 
including asset acquisition and disposition, 
depreciation, “de minimis” capitalization 
thresholds, materials, supplies, and other 
costs relating to fixed assets. 

While the new IRS requirements mean 





more accounting work for businesses, the 
IRS will also have less opportunity to assess 
additional taxes if youre complying with 
these rules. Here’s some thoughts to help 
you understand your exposure to additional 
taxes or potential tax relief. 


Why are the new IRS rules important? 

They change the way your accountant 
treats your expenditures at tax time. This 
applies to your repairs and maintenance, 
materials and supplies, spare parts, and 
acquisition costs. These new rules are com- 
plex and may even include traps for the 
unprepared business. 


Is your business required to comply with 
the regulations? 

Yes. Compliance with the new regulations 
is mandatory for tax years beginning on or 
after Jan. 1, 2014. Failure to comply with the 
new regulations can result in the assessment 
of additional tax, interest and penalties at 
both a federal and state level. 


What do you need to do to comply with 
these IRS rules? 

Some taxpayers should file a unique IRS 
tax form called “application for change in 
accounting method.” This special tax form 


should be attached to your 2014 tax returns, 
which will report to the IRS the changes 
being made in order to comply with these 
new tax rules. 

Because this form can be complex, the 
IRS recently issued relief to small businesses 
(i.e. those with less than $10 million in assets 
or $10 million in average revenue for the past 
three years). Although all businesses need 
to comply with these new IRS rules, small 
employers that meet the asset or income 
thresholds set by the IRS may not need to file 
this special change in accounting method 
form with their 2014 taxes. 


What business expenditures are affected 
by the new regulations? 

The new regulations impact the manner 
in which your business accounts for repairs 
and maintenance expenditures for income 
tax purposes. Items that you have expensed 
in the past may now be required to be capital- 
ized or written off. 

Under prior rules, regular and normal 
repair and maintenance expenses were 
generally deducted in the year of the 
expenditure. They included minor repairs 
and regularly scheduled maintenance that 
didn’t materially add to the value of the 
property, didn’t materially prolong the life 


of an asset, and didn’t adapt the property 
to anew or different use. 

The new regulations, in general, stipu- 
late that amounts paid to acquire, produce 
or improve tangible property have to be cap- 
italized. However, there are several excep- 
tions to the rules, including the de minimis 
safe harbor and routine maintenance safe- 
harbor exceptions. 

One important IRS change allows taxpay- 
ers to deduct capital expenditures equal to 
or less than either $500 or $5,000 per item — 
depending on whether or not the taxpayer 
has an Applicable Financial Statement audit 
(“AFS”). If the taxpayer has an AFS, they are 
allowed to use the $5,000 per item threshold. 
No AFS? Then you can use the $500 limit. For 
both threshold levels, taxpayers are required 
to have written capitalization policies in place 
at the beginning of the year, and the expenses 
can’t exceed either $500 or $5,000 per item. 

In summary, these new regulations can 
be complex and require you to take action. 
However, not making the proper IRS changes 
can become expensive if the IRS sends you a 
tax bill with interest and penalties,too. Hf 
Brenden Healy is a tax director with Whit- 
tlesey & Hadley P.C. He specializes in federal 
and state tax strategies for business owners. 
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We think about taxes all the time — 


so you don't have to. 


You can’t dabble in tax. You have to live It. Tax is a specialty, and It requires a special person. That Is 
why at Federman, Lally & Remis LLC we have a dedicated group of ten tax specialists who do only 
tax work. It is their calling. Our team tracks new developments, court decisions, and administrative 


releases. Every day. For us, it is a year-long concentration. Does that make us different? We think it 


makes us better. Federman, Lally & Remis — Not Your Typical Bean Counters. 
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DEAL WATCH 


Farmington in vitro center 
relos, expands in town 





Services (CARS) has relocated to new 
and larger space in Farmington. 

Following a ribbon-cutting and move-in 
earlier this month, the center, a division of 
Avon-based Women’s Health USA, has 75 
workers occupying the 20,000-square-foot 
office building at 2 Batterson Park Road. 
It was previously housed on the UConn 
Health Center campus in town. 

More workers will eventually occupy the 
building, as patient volume and operations 
demand, a spokeswoman said. 

The building is owned by Two Batterson 
Park LLC, asubsidiary of Women’s Health USA. 

It was previously unoccupied, once hav- 
ing several medical-related firms as ten- 
ants, the spokeswoman Said. 

The Master’s Construction Corp. in Avon 
oversaw the building’s custom makeover, 
officials said. Women’s Health declined to 


T he Center for Advanced Reproductive 


say how much was spent buying and reno- 
vating the structure. 

Webster Bank financed the redevelopment. 

eee 
Michaels Berlin relo 

Texas-based décor and arts-and-crafts 
retailer Michaels has opened a new Berlin 
store on the Berlin Turnpike. 

Opened March 1, the new 21,360-square- 
foot location has about 60 workers at 259 Ber- 
lin Turnpike. It replaces a former Michaels 
location at 196 Kitts Lane, in Newington, the 
retailer said. 

The company has 1,166 Michaels and 121 
Aaron Brothers stores in the U.S. and Canada. 
eee 

Old Main, Rocky Hill tenants 

Three tenants have chosen to take up 
residence at Rocky Hill’s 750 Old Main St. 
office building. 

Signing with landlord Worthing Proper- 
ties LLC for space in the three-story build- 
ing adjacent to Rocky Hill town offices 
are: Humanidad Inc., 1,674 square feet; RZ 
Design, 3,000 square feet; and Allied Elec- 
tronics, 1,744 square feet. 

Colliers International was the lease bro- 
ker for this property. 

e@@e08 
Ex-Staples site pitched 
The empty Staples office-supply store in 


Thank you to our 
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(Top) New Farmington home for the Center for Advanced Reproductive Services at 2 Batterson Park Road. (Bottom, 
left) 750 Old Main St., Rocky Hill. (Bottom, right) 515-521 Connecticut Blvd., E. Hartford. 


the shadow of East Hartford’s “dealership 
row’ is available for lease, brokers say. 

The 24,410-square-foot corner loca- 
tion at 515-521 Connecticut Blvd. became 
expendable after Staples was acquired by 
rival Office Depot. 

According to listing broker O,R&L Com- 
mercial, landlord The Bakery Center LLC is 
asking for atriple-net rent of $11.25 asquare 
foot, and is willing to hear lease offers for 


half the space in the 22-year-old, brick-and- 
masonry building. It has a single dock and 
15-foot height clearances. 

The boulevard frontage for the 2.61-acre site 
that was once a bakery gets an average 13,000 
vehicles passing by daily, O,R&L says. It also 
offers 100 spaces of expandable parking. & 
Gregory Seay is the Hartford Business 
Journal News Editor. 


View more photos online at HartfordBusiness.com/photos 





1. Joe Zwiebel, (left) publisher of the Hartford Business Journal, 
talks to attendees during the networking 


2. Attendees network before the program begins 
3. Paul Savas, Comcast Business, speaks at the podium 
4. TJ Andre leads the Panel Discussion on Cyber Security 


5. Panelists (from left to right): Fred Howell, McGladrey; Barry Abramowitz, Liberty Bank 
and the CT Bankers Association’s technology committee; and Richard Colangelo, Stamford 


State’s Attorney’s Office 


6. After breakfast, attendees fill the room to watch the presentation 
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CT LGBT inclusion works as biz advantage 


State employers a destination for lesbian, gay, 
bisexual, and transgender talent. 

“Connecticut has got a great reputation 
when it comes to inclusion of the LGBT com- 
munity,” said Sam McClure, vice president 
of affiliate relations for the National Gay & 
Lesbian Chamber of Commerce. “Imagine if 
you were a couple preparing to start a family, 
it would make sense to move to aplace where 
you have as many protections as possible.” 

Connecticut is home to 95,091 LGBT 
people, representing 3.4 percent of the 
state’s adult population, according to Colo- 
rado-based LGBT advocacy group Movement 
Advancement Project (MAP). 

The state also has 111 businesses in its Gay 
& Lesbian Chamber of Commerce. The Human 
Rights Campaign, which conducts an annual 
study of major companies’ LGBT inclusion, 
gave Connecticut companies an average score 
of 91 out of 100 in its Corporate Equality Index. 

Nutmeg State businesses ranked highly for 
offering non-discrimination policies, equal ben- 
efits for all employees plus specialty benefits 
such as gender reassignment, and supplier diver- 
sity programs. Meantime, state laws that prohib- 
it LGBT people from being bullied at school and 
discriminated against for housing, health care, 
and adoption adds to Connecticut’s attraction. 

Being inclusive of the LGBT community 
offers three distinct business advantages, 
according to Susan Johnson, vice president 
of diversity and inclusion at The Hartford 
Financial Services Group. 

First, potential LGBT workers are attract- 
ed to the company — or at least not precluded 
against it — opening up the talent pool for 
new hires. 

Second, employees feel more comfortable 
being themselves at work, leading to better 
production and making them more innova- 
tive when the company wants to offer new 
products or expand to new markets. 

Third, the company can more easily relate 
to potential suppliers and customers, giving it 
a leg up on competitors in the market. 

“Itis absolutely part of our strategy,” John- 
son said. 

The Hartford, whose LGBT employee 
resource group is celebrating its 20th anni- 
versary, is rolling out its Ally program this 
year where workers of all sexual orientations 
are encouraged to be leaders in their depart- 
ments in creating an inclusive work environ- 
ment. So far, 600 employees have signed on. 

The Ally program focuses on employee 
behaviors and how workers can act, or not act, 
so that all their colleagues feel comfortable and 
can maximize their production at work, said 
Cameron Comstock, co-chair of The Hart- 
ford’s LGBT employee resource group. 

“Tt allows us to be a stronger, more effective 
company,’ said Comstock, who is gay. “I have 
never had aconcern about being myself at work, 
and that allows me to focus on my work ... I 
enjoy that feeling and bring it with me every day.” 


Inclusive policies 

Despite having higher average incomes, 
LGBT people are at greater risk of poverty 
than the average person because a lack of 
non-discrimination policies in many states 
can lead to difficulties finding employment, 
housing, health care, family benefits, and 
equal education, especially if same-sex 
couples have children, are ethnic or racial 
minorities, or are older adults, according to 
a September study from MAP. 

For example, 21 percent of the LGBT 
population earns less than $12,000 annually 
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CT Inclusion 


A national study of LGBT inclusion at 
781 Companies across the country 
found Connecticut businesses and law 
firms averaged a 91 out of 100 in the 
Corporate Equality Index (CEI). Here is 
how some of the top companies scored. 


Le7 =| 
Rating 


Company 





100 


Aetna 





Cigna 100 





General Electric 100 





Starwood Hotels & Resorts 100 





Xerox 100 





FactSet Research Systems 80 





RBS Securities 75 





SOURCE: THE HUMAN RIGHTS CAMPAIGN 


in income, compared to 17 percent for the 
non-LGBT population, according to the MAP 
study. The situation is even worse for trans- 
gender people as non-discrimination laws 
don’t always cover gender identification: 15 
percent of transgender people earn less than 
$10,000 annually, compared to 4 percent of 
the general population. 

By allowing gay marriage, having non-dis- 
crimination laws that cover all sexual orien- 
tations and identifications, and encouraging 
employers to create receptive work environ- 
ments, Connecticut has an economic competi- 
tive advantage by not restricting who can live 
and work in the state, said Gov. Dannel P. Malloy. 

“You don't want to lose out on bringing 
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_ 
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(Top) Grace Figueredo says Aetna’s LGBT inclusion helps the insurer attract better employees 
and reach more market segments. (Above) Lori Pelletier, the first lesbian leader of the 
Connecticut AFL-CIO, said unions are becoming more inclusive by having LGBT caucuses. 


innovators to your state just because you are 
pigheaded,” Malloy said. “I don’t know why any 
gay people live in Alabama.” 

As a company that stresses inclusion and 
has a supplier diversity program that seeks 
LGBT-identified businesses, Aetna is better 
able to communicate with the LGBT market and 
respond to its needs, said Grace Figueredo, head 
of diversity and inclusion for the Hartford health 
insurer. That boosts the bottom line, Figueredo 
said, particularly since gay and lesbian couples’ 
buying power, $130,000 and $96,000 respectively, 
is higher than the U.S. average ($50,000). 

“People inthe LGBT community will consid- 
er how inclusive companies are, even when less- 
friendly companies offer better deals,” Figuere- 
do said. “That is a competitive advantage.” 


Friendly reception 

When Jessica Grossarth started working as 
a summer associate in 2001 for Hartford law 
firm Pullman & Comley, she had not yet come 
out as alesbian even though she was in asame- 
sex relationship at the time. However, because 
Pullman’s staff created such an open work 
environment, she felt comfortable coming out 
both at work and to her parents that year. 

“{Pullman] made me feel so comfortable 
that I felt non-different for the first time in 
my life,” Grossarth said. “It was more than a 
seamless transition.” 

That inclusion was just as important to 
Grossarth in choosing Pullman as her employ- 
er after graduation as was the fact that the firm 


had two partners who 
could mentor her in 
setting up a bank- 
ruptcy law practice. 
She has worked for 
the firm for 14 years. 

While serving as 
chairwoman of Pull- 
man’s diversity com- 
mittee, Grossarth in 
2013 set up the LGBT 
Section of the Con- 
necticut Bar Associa- 
tion, providing aforum 
for LGBT lawyers and 
a group to monitor 
laws important to the 
LGBT community. 

“The CBA has 
been extremely sup- 
portive ... which is 
something since it 
has been an organi- 
zation long dominat- 
ed by white males,” 
Grossarth said. 

While the rest of 
the nation appears 
to be catching up to 
Connecticut in terms 
of LGBT inclusion — 
a same-sex marriage 
ruling is expected in 
June from the U.S. 
Supreme Court that 
could make it legal in 
four more states — 
the fact that Connecti- 
cut was ahead of the 
curve gives the state 
extra advantages, 
said Lori Pelletier, the 
executive-treasurer 
of the Connecticut 
AFL-CIO. 

Pelletier, who is 
the first lesbian to lead a Connecticut labor 
union, said the LGBT community is more 
established and open in the state. Not having 
government leaders who decry LGBT rights 
makes people more comfortable living and 
working here. 

“People that have been here feel safer here 
than if they travel for business,” Pelletier said. 
“We have come along way, and hopefully the 
rest of the nation will come along, too.” 

In his nine years at Aetna, Udell — who is 
also Connecticut co-chair of workplace advo- 
cacy group Out & Equal and aboard member 
of the Connecticut Gay & Lesbian Chamber 
of Commerce — has what he refers to as his 
day job and his gay job. 

His day job is contributing fully to Aetna’s 
Innovation, Technology, and Service Opera- 
tions department. His gay job is voicing his 
perspective to company leaders and execu- 
tives, so they can have a better understand- 
ing of how to include LGBT employees and 
attract LGBT customers. 

Udell’s influence has grown to the point 
where executives expect to hear his views when 
they are meeting with large groups of employees. 
He is also on afirst-name basis with Aetna Pres- 
ident & CEO Mark Bertolini, who in 2009 was 
elected the first straight board member of the 
National Gay & Lesbian Chamber of Commerce. 

“Tt is not just about me and raising my 
hand, but it is all the other employees seeing 
[me] raise [my] hand and being called on by 
name,” Udell said. a 
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Diana Nyad Cheryl Strayed Paul Nicklen 
Record-setting swimmer — Extreme solo hiker Visionary photojournalist 
Swam nonstop from Acclaimed author of WILD, Explores the world’s 
Cuba to Florida without best-selling book that’s most remote places 

a shark cage now a blockbuster movie for National Geographic 


Moderated by journalist & author Alison Stewart 


TICKETS AND INFORMATION: 
§60.509.0909 om CTFORUM.ORG 


Great seats, special savings, dining discounts and other valuable benefits available! 
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Bank skeptics closely eye CUs 


owner-depositors has gotten harder. 

“We've saturated Enfield to a high degree,” 
said Enfield Community CEO William Hagist. 

Nearby, however, the tiny credit union 
has found its future, Hagist says, in the 
many automobile-related businesses and 
their employees who have sprouted along 
the Route 5/15 corridor. 

Enfield Community recently was given 
permission by its federal overseer to expand 
its membership field to neighboring towns in 
Ellington, Somers and Stafford, allowing it to 
court thousands of potential new customers. 

In doing so, it joined a growing roster of 
Connecticut credit unions that have asked 
for, and gotten permission from their state or 
federal regulators, to widen their membership 
fields. That means pursuing customers raised 
on using bank branches and automated teller 
machines but also increasingly computers 
and smartphones 
to access online 
and mobile-banking 
services. The moves 
also place credit 
unions more square- 
ly in direct competi- 
tion with their fierc- 
est financial rivals, 
banks, who have 
mounting concerns 
about impending 
turf wars. 

Since 2011, the state banking depart- 
ment, which also regulates state-chartered 
credit unions, says it has approved three 
CU applications to widen their community 
fields of membership. All were related to 
their change from a federal credit-union 
charter to a state one, the agency says. 

East Hartford’s First New England Fed- 
eral Credit Union recently filed papers with 
the state banking department for similar 
permission to expand its Hartford County 
membership boundary to include neighbor- 
ing Tolland County. 

So, what’s feeding the trend? 

“My sense is it’s a natural evolution that 
comes from increasing competition in the 
marketplace,” said Jill Nowacki, president/ 
CEO of the Credit Union League of Con- 
necticut, which provides lobbying, educa- 
tion and outreach services to member CUs. 





v, =\ 
John Holt, CEO, Nutmeg 
State Financial Credit Union 


Turf expansion 

At the start of this year, Nutmeg State 
Financial Credit Union, based in Rocky Hill, 
was granted authority by state bank regu- 
lators to expand its membership field into 
New Haven County. 

The $400 million-asset credit co-op’s 
services — nearly all available to online 
and mobile users — include savings and 
checking, plus auto, mortgage and home- 
equity loans. It also offers small-business 
accountholders loans ranging from $40,000 
to $200,000, a rarity for a credit union. 

“We're acommunity credit union, just likea 
community bank, and we wanted to offer our 
affordable products and services to customers” 
in New Haven, said Nutmeg’s CEO John Holt. 

So far, Nutmeg has opened 100 accounts 
in New Haven. Its 2015 goal is to boost its 
35,000-member roll by 10 percent, with the Elm 
City generating most of that growth, Holt said. 

Another East Hartford credit cooperative, 
American Eagle Financial Credit Union, late 
last year was granted state approval to swap 
its former federal CU charter for a state one. 
Along with that, $1.4 billion-asset American 
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Potential Credit Union 
Customer Bases 


To grow their customer bases, an 
increasing number of Connecticut 
credit unions are asking bank 
regulators for permission to expand 
their membership fields into additional 
counties and communities. Below is a 
breakdown of the total population of 
each county. 


County ace) LUI Ec Nate) a) 


Fairfield 916,829 








Litchfield 189,927 





New Haven 862,477 





Tolland 152,691 





3,574,097 





A customer-service rep stationed at Nutmeg State 
Financial Credit Union’s main office in Rocky Hill. 


Eagle won the state’s permission to widen its 
central Connecticut community field of mem- 
bership back into New Haven County. Federal 
CU regulators’ earlier rejection of expansion 
requests from American Eagle and Nutmeg 
Federal were the reason both dumped their 
federal charters, executives for both say. 


Oversaturation 

American Eagle President/CEO Dean 
Marchessault said many of its 107,000 mem- 
bers are current, former or retired United 
Technologies Corp. employees and their fam- 
ilies who live in New Haven County. Strat- 
ford, for instance, is home to UTC’s Sikorsky 
Aircraft division. Employees of UTC’s other 
divisions, including Hamilton Sundstrand, 
Otis Elevator, Pratt & Whitney and Carrier, 
are also American Eagle members. 

American Eagle retreated from New Haven 
County some years back, Marchessault said, 
when it chose in 2006 to switch from an indus- 
try- or company-specific field of membership 
charter to a community field of membership 
charter. That means residents, workers and 
volunteers, even churchgoers, in aspecific geo- 
graphic territory are eligible to join and receive 
its financial products and services. 

Once a credit union attains 20 percent 
to 25 percent saturation of its specific mar- 
ket, it’s typically a sign, Marchessault says, 
that the institution has mined nearly all its 
growth opportunities. 

“We took our field of membership with 
UTC as far as we could,” he said. 
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The handwriting was on the wall for 
American Eagle in 1993, when Pratt & Whit- 
ney incurred major layoffs and the CU saw 
its membership dwindle. 

“Hitching a wagon solely to Pratt & 
Whitney Aircraft could be challenging,” 
Marchessault said. “We needed to find 
another source of opportunity.” 

With its community-field charter in hand, 
American Eagle expanded its central Con- 
necticut branch network into Enfield, New- 
ington, Southington, South Windsor and West 
Hartford, he said. Asked about a New Haven 
County branch, Marchessault will only say 
that his CU is “exploring anumber of delivery 
options in New Haven County at this time.” 

State and federal credit-union rules prevent 
asingle CU from claiming all of Connecticut for 
membership, but American Eagle comes close. 

Under its state charter, two-thirds, or 
roughly 2 million of the state’s estimated 
3.0 million residents, are eligible to become 
American Eagle members, Marchessault said. 

“With each new branch we open, we typi- 
cally add about 400-500 new members from 
the community,” he said. 

Holt said he is hopeful that someday eli- 
gibility to join his credit union will be open 
to all state residents. 

Technology, too, has hastened the trend 
of credit unions branching out in search of 
more depositors, CU officials say. 

“Having these features means we can help 
members who have moved out of market, or 
travel alot, to stay in touch with their money,” 
Marchessault said. “Use of social media is 
also a feature that allows us to communicate 
with members on alot of different platforms.” 

American Eagle also has discovered, he 
said, that many of its younger members still 
visit their nearest branch, either to use the 
ATM or to collect information about finan- 
cial products and services. 


Displeased bankers 

But not everyone is happy about credit 
unions’ expanding turf. Banks, in particu- 
lar, bristle each time they hear a credit union 
has widened its member access. Bankers say 
CUs should be forced to stick to their original 
model of serving household savers who share 
workplaces or affinities. Credit unions, unlike 
banks, enjoy a not-for-profit status exempting 
them from certain federal taxes and regula- 
tory hurdles. Those savings allow CUs to often 
charge lower interest rates on consumer loans. 

“We just want a level playing field,” said 
Connecticut Bankers Association 2015 Chair 
Stephen Reilly, who is CEO of $700 million- 
asset Connecticut Mutual Holding, parent 
of banks in Canton, Winsted and Litchfield. 
“Competition is good, but fair competition.” 

Credit union operators deny that their wid- 
ening membership bases are athreat to banks, 
particularly smaller community lenders that 
offer the same deposit, credit, investment and 
money-transfer services as credit unions. 

There are plenty of key differences between 
the two credit groups that minimize CUs’ com- 
petitive threat to banks, officials say. 

One is that credit unions, with afew excep- 
tions like Nutmeg State, don’t make business 
loans, CU executives say. Another is that banks 
can access capital markets, either by issuing 
debt or selling stock, that credit unions cannot. 

“I don't get a strong sense,” Marches- 
sault said, “that there’s a lot of contention 
between banks and credit unions, and credit 
unions with other credit unions. There’s a lot 
of room for everybody.” a 








Electric suppliers pay 
$39M for missing 
renewable goals 


The Connecticut Public Utilities Regu- 
latory Authority has ordered 34 electricity 
suppliers to submit a total of $38.9 million in 
alternative compliance payments for failing 
to meet the state’s renewable energy goals. 

Connecticut’s renewable portfolio stan- 
dard calls for 27 percent of the state’s electric- 
ity to come from Class I, I, and III sources like 
solar, wind, biomass, and landfill gas by 2020. 
Each year, companies that supply electricity 
to residents and businesses are required to 
have an increasing amount of their supply 
come from these renewable sources. 

In 2012, the RPS called for suppliers to use 
16 percent renewable power, but PURA recent- 
ly ruled that 34 of the state’s 42 suppliers failed 
to meet that goal and had to make alternative 
compliance payments (ACPs), which go toward 
the state’s renewable energy programs. Pay- 
ments are due March 13. 

The biggest ACP will be made by New 
Milford-based supplier Public Power & Utility, 
which owes $6.5 million. Other notable suppli- 
ers that made ACPs were TransCanada ($6.2 
million), Direct Energy ($3.2 million), Hess ($5.6 
million), Viridian Energy ($305,525), Discount 
Power ($2.8 million), and Dominion ($191,675). 

The suppliers compete with utilities United 
Illuminating and Eversource Energy to provide 
ratepayers with electricity. UI and Eversource 
also must meet the standard. In 2012, Ever- 
source met the standard while UI didn’t and 
had to pay $88,942. 

To make procuring renewable energy more 
affordable, Gov. Dannel P. Malloy last week pro- 
posed ajoint venture with Rhode Island and Mas- 
sachusetts to use their collective buying power 
to pay for significant renewable energy projects. 

The three states will seek bids this spring 
from wind, solar, small hydro, biomass, and 
fuel cell projects of at least 20 megawatts. 

The states also have other goals such as 
diversifying the fuel mix of New England’s 
power plants and addressing issues with win- 
ter heating and electricity reliability. 

— Brad Kane 


Facing budget cuts, 
UConn says Hartford 
campus remains a priority 


If the state legislature approves Gov. Dan- 
nel P. Malloy’s proposed budget cuts, UConn 
would face a $40 million funding gap, likely 
forcing the school to reduce its workforce, 
implement unpaid furloughs, and cut pro- 
grams, President Susan Herbst warned state 
legislators last week. 

Does that mean the school’s planned $115 
million relocation of its West Hartford cam- 
pus to downtown Hartford is at risk? 

Probably not, spokeswoman Stephanie 
Reitz said. 

“While no final decisions have been made, 
establishing the downtown Hartford campus 
is such a major priority for UConn and the 
Greater Hartford region that we don’t antici- 
pate any change in direction there,” Reitz 
said. Construction on UConn’s downtown 
Hartford campus is slated to start this fall, 
and UConn plans to start classes in Hartford 
for the fall semester of 2017. 

The campus will be located at the old 
Hartford Times building and accommodate 
2,300 students and 250 faculty members. 

— Matt Pilon 
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Michael B. Walsh 


TD Bank names asset-based lending VP 


TD Bank has promoted W. Bret Boland to vice 
president of asset-based lending. 

Based in Hartford, he will continue to be responsible 
for developing and expanding asset-based lending re- 
lationships in the New England and upstate New York 
markets. 

Boland joined TD Bank in 2006, working in TD 
Healthcare Finance and TD Equipment Finance be- 
fore his most recent position as business develop- 
ment officer in asset-based lending. 


BETA Group hires two 


Engineering and construction company BETA Group 
Inc. has hired Roy Seelye as a senior project manager 
and Joe Rimiller as senior project manager for its 
Hartford office. 

Seelye is a member of the Association of State 
Dam Safety Officials and will focus on site design, 
roadway projects and construction administration. 

Rimiller is a registered professional engineer and 
a registered professional traffic operations engineer 
and will focus on traffic signal design and traffic im- 
pact studies. 


BlumShapiro announces 
two new partners 


Regional accounting firm BlumShapiro has 
named two new partners, Thomas M. Blumetti and 
Nikoleta D. McTigue, for its West Hartford office. 
Blumetti is a partner in the accounting and auditing 
department and a member of BlumShapiro’s manu- 
facturing/distribution/retail industry group. 

McTigue serves as the board treasurer for the West 
Hartford Art League and the Lyme-Old Lyme Soccer 
Club. 


Hartford home care company 
adds client relations manager 


Companions for Living, a Hartford-based home 
care company specializing in companion, home- 
maker, personal care and lifestyle coaching services 
for older adults, announced that Marcia Figowy has 
joined the staff as client relations manager. 

Figowy is a licensed clinical social worker and a 
specialist in medical and geriatric social work. 


Main Street Community 
Foundation promotes VP 


Nonprofit charity Main Street Community Foun- 
dation has promoted Jarre B. Betts to vice presi- 
dent of programs. 

Betts joined the foundation in 2000 and most re- 
cently served as the director of programs and com- 
munity relations. 

In her new role, she will direct program activi- 
ties, including grantmaking, special projects and 
community leadership initiatives identified by the 
foundation. 
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James G. Kowalski 


Bob Godfrey 


Quinnipiac Chamber of Commerce 
names business development executive 


The Quinnipiac Chamber of Commerce an- 
nounced that Tarn Granucci has been hired as its 
new business development executive. 

Granucci has been a member of the Quinnipiac 
Chamber of Commerce and has owned and operated 
several businesses in Wallingford including Strand 
Wayside Furniture. 


Consulting Engineering Services 
promotes two in Connecticut 


Consulting Engineering Services, a firm with of- 
fices in Connecticut, Massachusetts and New York, 
has announced several promotions for its Middle- 
town office. 

Michael B. Walsh, principal, was promoted to 
vice president. Walsh oversees three teams in CES’ 
Middletown office. 

James L. Senatro, who has been with CES for 
over 10 years, has been promoted to the role of 
principal. He is the team leader for one of the firm’s 
residential design teams. 

CES also announced the addition of one new 
shareholder: James G. Kowalski. Kowalski has 
been with the firm for over a decade and specializes 
in geothermal HVAC. 


UConn Health adds four 


UConn Health has added four new physicians to 
its Connecticut offices. 

Dr. Andrew Chen, chief of the division of plastic 
surgery, offers reconstructive and cosmetic plastic 
surgery services. 

Dr. Madina Falcone, a board-certified ophthal- 
mologist, is now seeing patients at UConn Health in 
Farmington and West Hartford. 

Dr. Todd Falcone, an ear, nose, and throat spe- 
Cialist, is seeing patients at UConn Health in Farm- 
ington and Southington. 

Dr. Omar Ibrahim is the director of interventional 
pulmonary at UConn Health. He specializes in mini- 
mally invasive procedures to diagnose and treat lung 
cancer, detect infections and identify lung diseases. 


Godfrey tapped for CSG intergovern- 
mental affairs committee 


State Deputy House Speaker Bob Godfrey (D- 
Danbury) has been named chair of The Council of 
State Governments’ Intergovernmental Affairs Com- 
mittee for 2015. 

The Intergovernmental Affairs Committee is the 
primary policy body for CSG and the primary body 
setting the federal-state relations agenda for CSG. 
The mission of the Intergovernmental Affairs Com- 
mittee is to serve as CSG’s monitoring and advisory 
arm on major federal issues before Congress and 
the Obama administration. 

Godfrey served as the CSG national chair in 2011. 





NONPROFIT PROFILE 
CT Council for Philanthropy 


221 Main St., Hartford | ctphilanthropy.org 





The Connecticut Council for Philanthropy is an association of grantmakers committed to 
promoting and supporting effective philanthropy for the public good. 


TOP EXECUTIVE 


Nancy Roberts, President 


Provides opportunites for funders to 
connect and share information and 
experiences around grantmaking. 


2012 SUMMARY 


2012 2011 
Total Employees 7 8 
Total Assets $659,903 $823,298 
Total Liabilities $188,180 $430,248 





Contributions & Grants $566,232 $453,403 
Program Service Revenue $37,917 $42,115 
Investment Income $806 $1,560 
Other $0 $0 
TOTAL $604,955 $497,078 





Grants $0 $0 
Member Benefits $0 $0 
Salaries/Employee Benefits $339,710 $346,610 
Fundraising Fees $0 $0 
Other $186,572 $129,683 
TOTAL $526,282 $476,293 
MARGIN $78,673 $20,785 
TOP PAID EXECUTIVES (2012) 
Base Salary Total Compensation & Benefits 


Nancy Roberts, President 


SOURCE: GUIDESTAR IRS 990 TAX FORM 
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The Hospital for Special Care is the first CT hospital to 
offer the ReWalk Rehab 2.0 robotic exoskeleton. 

The Connecticut Health and Educa- 
tion Finance Authority recently awarded 
Hospital for Special Care a $75,000 grant 
for the purchase of a wearable robotic exo- 
skeleton system. 

The ReWalk Rehabilitation 2.0 is arobotic 
exoskeleton that provides powered hip and 


$91,625 


$96,206 


knee motion to enable individuals to stand 
upright and walk. 

With this grant, The Hospital for Spe- 
cial care will be the first in Connecticut to 
offer ReWalk Rehabilitation 2.0 to patients. 

e@ee8e8 
TJX Foundation donated $10,000 to 
the American School for the Deaf’s Early 
Childhood Development Program, a com- 
ponent of ASD’s Early Childhood Services. 
The program provides the resources 

necessary for young deaf and hard-of- 
hearing children to acquire language and 
cognition skills, and prepare for successful 
formal schooling. 
eee 
LbMITED EOTION COLLECTORS WOK Bl PLB Sports, the 
© makers of “Husky 
S HerOes” cereal, 
, Gre recently honored 

Ge 3— Coach Geno Auriem- 
~ ma’s 900 career wins 
by donating 900 
boxes of its cereal to 
food banks in and 

around Storrs. 

The cereal is 
being delivered to 

five separate food bank facilities 
that are doing great work to support their 
communities. 









For the fourth consecutive year, BlumSha- 
piro will sponsor Leadership Greater Hart- 
ford’s popular Lessons in Leadership series. 

Lessons in Leadership is a breakfast 
book discussion series for area business, 
educational, and nonprofit leaders inter- 
ested in improving their leadership under- 
standing and skills. 
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CORPORATE SPY 


fA FARMINGTON BANK: FARMINGTON BANK’S 12-MONTH STOCK PERFORMANCE 


First Connecticut Bancorp Inc. 


One Farm Glen Blvd. Farmington, CT 06032 
www.farmingtonbankct.com 


First Connecticut Bancorp Inc. operates as the holding company 
for Farmington Bank, which provides various commercial and 
consumer banking services to businesses, individuals, and 
governments in central Connecticut. 


Ven ma =10) 4 


Industry: Banking 


14.00 


4Q 2014 Revenue: $21 .IM a = rf Feb 2, 2075 Litres 





4Q 2014 Net Income: $23.1M 


Quarterly Profit Change: $2.01M STOCK WATCH (as of noon Feb. 26) 


Cash: $42.9M 


Ticker Symbol: FBNK Stock Price: $14.91 Market Cap: $219M 
Assets: $2.5B 52 Week Range Price: $14.23-$16.75 
Competitors: Citizens Financial Corp., People’s United Financial Outstanding Shares: 219.98M 


Inc., Webster Financial Corp. 


TOP INSTITUTIONAL INVESTORS 





CORPORATE SUITE 








Stock Non-equity Total 
Executive Title Salary Bonus Awards __ Incentive Total 


John J. Patrick, Jr. Chairman/CEO $500,000 $2,352 $0 $219,648 $1,059,699 


Holder Shares % Stake 





Michael T. Schweighoffer Chief Lending Officer/ 
Exec. VP $257,500 $8,855 $0 $66,145 $444,823 





SOURCE: YAHOO! FINANCE 
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Celebrating connecting our community to the world in style. 
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— The Hartford Marriott Downtown 200 Columbus Blvd, Hartford, CT 


| The World Affairs Council of Connecticut presents its 11th Annual 
| | MA | N A R YA W A R f) Luminary Award Gala. Join the Council as we celebrate at Connecticut's 
| premier global award ceremony. 
Honoring individuals and organizations from Connecticut that 


have profoundly influenced global affairs, with a strong emphasis 
on achieving the overall betterment of the world. 








Q Luminary Award Recipient: 


: = \ Peter G. Kelly, Esq. 


Luminary Award Host: 
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CO NNECTICUT ~ at 
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LIVING UP TO YOU™ Sponsorship opportunities now available. Please email mctorrey@ctwac.org for details. 
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EDITORIAL 


Malloy’s economic policies 
send mixed signals 


or the second time in four years Gov. Dannel P. Malloy has proposed a budget 
that cuts spending on certain programs and raises taxes, drawing the ire of many 
interest groups at the State Capitol. 

Such is the life of a governor leading a state shackled by a slow economic recovery. 
Malloy’s two-year, $40 billion budget has something in it for just about everyone to dislike, 
whether it’s Medicaid cuts that will squeeze nonprofit healthcare providers or an extension 
of the corporation tax surcharge that will make Connecticut less competitive for job growth. 

While the short-term pain is palpable, it’s the long-term outlook that is more concern- 
ing. Malloy’s budget director Ben Barnes warned late last year that Connecticut has 
entered into a period of “permanent fiscal crisis.” 

What that means exactly is unclear, but if the new normal is Connecticut facing sizable 
budget deficits every two-to-four years, the state’s future is in trouble. Operating in an environ- 
ment where there is aconstant threat of tax increases will not promote business confidence. 

At the same time, a slash-and-burn approach to state spending won't be a cure-all. 
With more than half of the budget paying for entitlements, debt service, and already 
agreed upon labor contracts, there’s little wiggle room to avoid budget cuts that have a 
significant impact on Connecticut’s neediest residents. 

Yes, Connecticut must tighten its purse strings, particularly spending on state 
employee benefits, but that alone will not ensure long-term fiscal health. 

The only way Connecticut is going to cure its budget ills is by expanding its tax base 
through strong, consistent economic growth. That means adding well-paying jobs that 
not only boost employment but also personal income levels. Yet, it’s not clear if we have 
a long-term plan or vision to make that happen. 

Malloy’s economic policies have been inconsistent at best. While he’s made big bets 
on economic development initiatives that aim to encourage long-term job growth, his 
budget proposals continue to raise the cost of doing business in Connecticut. 

His latest spending plan, for example, includes extending indefinitely the 20 percent 
surcharge on the corporation tax, which was supposed to sunset in July, and further 
limiting employer’s use of tax credits. 

Connecticut’s business taxes traditionally have been competitive with other states, 
but Malloy’s budget will erode some of that competitive advantage. Maintaining a per- 
manent 20 percent surcharge essentially raises the state’s corporation tax rate from 
7.5 percent to 9 percent, one of the highest rates in the nation. 

On the flip side, Malloy’s $1 billion Bioscience Connecticut initiative has earned 
acclaim from the business community and could anchor a growing industry. Already, 
it has attracted Jackson Laboratory and New York’s Icahn School of Medicine at Mount 
Sinai to establish research operations in the state. 

The Democratic governor’s $400 million in tax breaks for United Technologies Corp., 
while controversial, also made sense because it allows the state’s largest employer to 
use tax credits it previously earned, but couldn't actually use, to invest in research and 
development and new facilities. More importantly, it ensures hundreds of Connecticut 
aeroparts suppliers that their biggest customer will remain here long term. 

Malloy’s renewed focus on transportation infrastructure is also good, although 
pitching a $100 billion, 30-year investment without saying how the state will pay for it 
leaves much to be desired. 

These big bets offer promise, but their potential for improving Connecticut’s long- 
term prospects diminish with each passing legislative session that introduces higher 
taxes and fees and new employer mandates. Connecticut’s fiscal picture won't get better 
on big government projects alone. We need a competitive environment that gives the 
private sector confidence Connecticut is a smart, cost-effective place to do business. 


Last week’s poll results: 

Will Gov. Malloy’s two-year budget 
hurt or improve CT’s business 
environment? 


81.6% Hurt 


8.2% Improve 


Should Tesla be allowed to sell 
electronic vehicles directly to 
consumers in CT? 


To vote, go online to HartfordBusiness.com. 


10.2% Minimal impact 
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RULE OF LAW 


subjecting UConn Foundation 
to freedom of info. act bad idea 


By John M. Horak 
here is legislation before the General 
T Assembly that would subject the Uni- 
versity of Connecticut Foundation to the 
Freedom of Information Act (FOIA). This is 
an example of an unfortunate trend in which 
cash-strapped governments are trying to 
assert influence over the operations and assets 
of private nonprofit organizations. The slope 
is slippery, and state nonprofit leaders should 
protect their turf by opposing this or any simi- 
lar legislation. 
Our socioeconom- 
ic system is akin to a 
stool with three legs. 
The first is the private 
sector (activities and 
assets controlled by 
private interests for 
a private benefit); the 
second is the public 
sector (activities and 
assets controlled by 
government for the 
public benefit); and the 
third is the intermedi- 
ate or nonprofit sector, 
which has private and 
public sector features: 
activities controlled 


ile RA Laval, 
Joni M. nordnk 





> Private and political 
governance are 


apply (to choose an attention-grabbing exam- 
ple) to the Hartford Foundation (which has an 
endowment in excess of $900 million used for 
the public benefit in central Connecticut)? The 
only discernable rationale in this puzzle that 
makes sense is to put the kibosh on the FOIA 
debate quickly, for the following reasons: 
First, the fact that nonprofits provide a 
public benefit is not sufficient to re-charac- 
terize them as public agencies. In a Jan. 15 
editorial (“End Secrecy at UConn Founda- 
tion”) the Hartford Courant opined that the 
state should “strip away much of the secrecy” 
that protects the foundation because it has 
“avery public purpose...” The Courant should 
learn the difference between “secrecy” and 
“privacy,” and note that neither the UConn 
Foundation nor the Hartford Foundation 
operates secretly — they operate privately. 
Second, the fact that nonprofits enter into 
contracts with the state does not make them 
public agencies. The UConn Foundation has a 
contract with UConn under which it is paid to 
cover the administrative costs of its fundraising 
on UConn’s_ behalf. 
However, the state 
contracts with differ- 
ent social service and 
other nonprofits, and 
they are not subject 
to FOIA. Moreover, I 


by private boards of 2 would hope the Gen- 
directors with private diffe re nt beve rages eral Assembly real- 
assets used for a pub- . izes that if the UConn 
lic benefit. best left unm ixed . Foundation did not 


There are two 
features of nonprofit 
organizations to keep 
in mind. 

First, they are private entities because 
individuals create and fund them as a mat- 
ter of their personal constitutional rights to 
associate and to decide how to use their prop- 
erty. The freedom of association allows us to 
form associations, to designate their public 
purpose, and to decide who will govern them. 
Similarly, as a matter of individual choice peo- 
ple voluntarily donate their property to these 
associations to support their public missions. 

Second, private nonprofit organizations can 
lawfully support a governmental activity. This is 
because the term “charitable” (typically used for 
nonprofits) is really synonymous with the term 
“public benefit” (typically used for governmental 
agencies). The law allows people so inclined to 
make voluntary tax deductible charitable con- 
tributions (over and above their tax obligations) 
directly to the state of Connecticut (or to its agen- 
cies and universities) in the same way they can, 
for example, contribute to the Hartford Founda- 
tion for Public Giving or alocal homeless shelter. 

The UConn Foundation is a part of the 
third leg. It is a private association managed 
by a fiduciary governing board of private 
individuals; and its purpose is to raise money 
from private donors for a public benefit. The 
same is true for the Hartford Foundation and 
the homeless shelter, though the public ben- 
efit is different in each case. 

In contrast, the Freedom of Information 
Act is designed to open the records and meet- 
ings of “public agencies” (the second leg of 
the stool) to public scrutiny. 

So, the questions for the General Assembly 
are these: What is the rationale, in law or poli- 
cy, to hoist FOIA upon the back of the UConn 
Foundation, and would that rationale also 


do this work, UConn 

would have to do it 

on its own (and bear 

the same costs direct- 
ly). If folks want FOIA level scrutiny of these 
activities it would be simpler to terminate the 
contract and bring them in-house where FOIA 
already applies. 

Third, it is likely that the UConn Foundation 
is successful precisely because donors prefer to 
give to a private organization so that their con- 
tributions will be astep removed from the state’s 
budgetary high-wire act and the political pro- 
cesses by which UConn spending priorities are 
determined. Private and political governance 
are different beverages best left unmixed. The 
funds in the UConn Foundation are not state 
property — as much as the General Assembly 
might want to get its hands on them. 

Fourth, there is virtue in privacy. It permits 
nonprofit governing board members (who have 
a fiduciary duty of confidentiality) to speak 
with the type of deliberative candor not pos- 
sible in the public arena; and privacy does not 
mean that nonprofits are above reasonable 
regulatory and public scrutiny. Under exist- 
ing law the Attorney General has the power 
to investigate and hold board members per- 
sonally liable for a breach of fiduciary duty; 
independent annual audits in conformance 
with Generally Accepted Accounting Auditing 
Principles are required; and nonprofit federal 
tax returns (which require detailed disclosure) 
are available for free on the internet if anyone 
wants a glimpse of what is going on. 

The state should not only leave these orga- 
nizations alone, it should be grateful they are 
here. | 
John M. Horak has practiced law at Reid 
and Riege P.C. in Hartford since 1980. The 
views expressed are his own. 
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By Ricardo Reyes 


allowed a gamut of consumer options — 
think customized computers from Dell and 
Gateway, Apple and Android smart phones, and 
online shopping options including Amazon, 
Ebay, and Craigslist. Unfortunately, consumer 
choice has not extended to automobile sales. A 
decades-old Connecticut law forces consumers 
to buy cars exclusively through a dealer network. 
Imagine if con- 
sumer choice applied 
to cars. You could 
choose whatever fea- 
tures you wanted in 
a car (or didn’t want), 
you would know the 
price of a car without 
haggling or waiting for 
“manager approval.” 
In some states, 
there is such achoice. 
Tesla sells all of its 
vehicles to consumers directly, allowing those 
customers to decide the features they want in 
an innovative, award-winning, zero-emissions 


nnovation in consumer technology has 
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vehicle; a vehicle that uses no gas or oil, but 
only domestically produced electricity; a vehi- 
cle that is built entirely in the United States. 

We've seen the consumer-first system 
work well, recently showcased by Consumer 
Reports bestowing on the Tesla Model-S their 
highest-ever customer satisfaction rating, and 
98 out of 100 customers saying they would defi- 
nitely purchase a Tesla again. 

Since our inception, Tesla has created 
over 10,000 jobs, and supported numerous 
U.S. automotive suppliers located throughout 
the country. With choice, consumers have the 





ability to be the ones behind the wheel. 

Most people today would rather go to the 
dentist than suffer through the traditional 
process of purchasing anew car. Yet the Auto 
Dealers Retail Association in Connecticut 
recently expressed that Tesla should con- 
sider changing their current business model 
from direct-consumer sales, so that a middle 
party can sell Tesla electric vehicles. 

Independent economists who have 
looked at the issue, along with the Federal 
Trade Commission and Department of Jus- 
tice, have concluded that consumers are 


Tesla: Direct-consumer sales 
give car buyers more choice 





better off, and in fact, will pay lower prices 
if they are able to buy directly. 

At the beginning of the 20th century, 
Henry Ford wrote that any customer could 
have a car painted any color so long as it is 
black. Today the Auto Dealers Retail Associa- 
tion would have consumers buy any care they 
want, as long as it is from one of their dealers. 

The solution is simple — let consumers 
decide for themselves. 

Rather than trying to force a specific 
business model on an entire industry, let 
the principles of free market and consumer 
choice dictate which businesses thrive and 
which do not. 

This is not the same as giving up consumer 
protection (as the Connecticut Auto Retailers 
Association would have you believe). Regulato- 
ry protections on safety, emissions, warranty, 
lemon laws would all still apply — but would 
now apply equally across the board. 

Connecticut residents and consumers would 
then be able to decide for themselves how and 
from whom they would buy their car. a 
Ricardo Reyes is the vice president of global 
communications at Tesla Motors. 


Entrepreneurs can find shortcuts to start a business 


Start-Up Plan For Starting 
Now” by Bernhard Schroeder 
(AMACOM, $21.95). 

Is there ashortcut to starting a business? 
Yes. Does it require a thoroughly-vetted, 
whiz-bang business plan? No. Schroeder’s 
the “LeanModel Framework (LMF)” intro- 
duces the rough-draft process, and follows 
the advice he provided to 
numerous other entrepre- 
neurs, including the found- 
ers of Yahoo! and Amazon. 

Instead of a business- 
plan based concept, LMF 
relies upon a loosely-market- 
tested prototype that gauges 
customer interest. With cus- 
tomer feedback, an entrepre- 
neur can “make the decision to 
tinker or rethink the approach, 
scale up, or even abandon ship.” 

LMF saves money and 
attracts money. With negative, 
fail-fast feedback, the entre- 
preneur saves money by not trying to pro- 
vide the answer to something that doesn’t 
attract consumer interest. With positive, 
win-big feedback, it’s easier to sell inves- 
tors on the merits of the product or service. 
If you've ever watched “Shark Tank,” you 
know potential investors prefer sales to 
business-plan forecasts. 

How do you establish proof-of-concept? 
Crowdfunding. An effective crowdfunding 
campaign generates excitement and pre- 
orders. By giving consumers a discount 
or reward based upon how much they con- 
tribute, entrepreneurs not only obtain feed- 
back, they get debt-free working capital. If 


C6 F ail Fast or Win Big — The 
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you meet or exceed your “ask 
dollars,” you get the funds; fall 
short and you get nothing. 
To successfully crowdfund 
you have to have your market- 
er’s hat on. Schroeder states: 
“Put some passion — and a 
bit of personality — into tell- 
ing your story. Give them an 
‘emotional’ reason to sup- 
port you.” Youll have to 
spend some upfront money; 
engaging amarketing com- 
munications firm to help 
you tell your story will ensure your 
written and video communications are 
professional. Such a firm knows the ins 
and outs of using social media to help your 
story go viral, and pass “acceptance mus- 
ter” at crowdfunding sites like IndieGogo, 
Kickstarter, Rocket and Peerbackers. 
Schroeder points out that there are 
crowdfunding sites for equity investment, 
too. OurCrowd, Micro Ventures, Angel 
List and other “equity” crowdfunders have 
networks of individual investors that pool 
funds for startups. 
Key takeaway: “Speed to market is the 


new normal.” 
eee 





> If you’ve ever watched ‘Shark Tank,’ 
you know potential investors prefer 
Sales to business-plan forecasts. 


“The Scorecard Solution — Measure 
What Matters and Drive Sustainable 
Growth” by Dan E. King (AMACOM, 
$29.95). 

Barriers to optimum performance reduce 
strategic and tactical momentum. Metrics pro- 
vide an early-warning system that cues course 
correction. But what should you measure and 
how should you measure it? King’s “Organiza- 
tional Prowess (OP) Scorecard” focuses on 
the three interrelated drivers of every busi- 
ness — strategy, execution and talent. Initial 
completion provides an eye-opening baseline 
about areas doing well and those lagging. 
Subsequent completion at six-month intervals 
allows firms to measure results. 

Let’s look at the drivers: 
Strategy involves determining 
what will be done. OP starts 
with market intelligence. Key 
questions posed: How much 
do you know about your com- 
petition? How much do you 
know about your consum- 
ers? It then looks internally 
through SWOT (Strengths, 
Weaknesses, Opportunities, 
Threats) analysis. 

Having an outside facil- 
itator chair the strategy 





DAN E. KING 


meeting has two benefits: 1. Help the group 
get passed congruent thinking, and 2. Ensure 
that roles, not titles, drive participation. The 
outcomes of the meeting should be prioritiza- 
tion of initiatives, a top-to-bottom communi- 
cation plan and an execution template. 

The execution phase uses the template 
to develop the tactics and performance 
metrics for the teams involved (includ- 
ing individual goals of team members). It 
ensures that the teams have the resources 
required to reach their goals, and estab- 
lishes cross-functional feedback loops to 
fuel collaboration. It also establishes the 
types of reports needed to assess progress 

and barriers. 

Talent remains a key 
in both strategy and exe- 
cution. “A” players must 
own mission-critical roles. 
Talent development and 
upgrading must become part 
of the organizational culture 

in order to keep momentum. 

The Bottom Line: Perfor- 
mance deviations = missed 
opportunities. |_| 
Jim Pawlak is a nationally 
syndicated book reviewer. 
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Univ. of Hartford Barney School Dean Marty Roth, Robert Meerman, Roger 
Klene, Tom Barnes, Maggie Betz, and UHart President Walter Harrison. 


OF NOTE 


BARNEY SCHOOL OF BUSINESS 
ADDS TWO TO HALL OF FAME 


The University of Hartford’s Barney School of Business welcomed 
two new inductees into its Board of Visitors Alumni Hall of Fame. 


Thomas 0. Barnes Sr. (class of 1972), board chairman of the Barnes 
Group Inc. in Bristol, and Roger R. Klene (class of 1990), retired pres- 
ident and CEO of Mott Corp. in Farmington, were selected from more 

than 18,000 Barney alumni. 


Barnes and Klene both are former members of the University of 
Hartford’s Board of Regents. The Barney School now has 14 members 
in its hall of fame. 


UCONN HEALTH’S GRAVELEY 
NAMED TO NIH ADVISORY PANEL 


eu West Hartford resident Brenton 

Mf Graveley has been invited to serve a 
four-year term on the National Advisory 
Council for Human Genome Research at 
the National Institutes of Health. 





Graveley is a professor of genetics and 
genome sciences at UConn Health. 


The appointment at NIH will better align 


Brenton Graveley UConn’s genomics efforts with the fund- 


ing interests of the NIH and vice versa. 


WEBSTER BANKER 
NAMED CO-CHAIR OF 
GOVERNOR’S PREVENTION 
PARTNERSHIP BOARD 


Webster Bank’s Chief Marketing Officer 
Dawn C. Morris has been named board 
co-chair of the Governor’s Prevention 
Partnership. 


Morris will serve alongside Gov. Dannel P. 
Malloy. As a nonprofit, public-private orga- 
nization, The Partnership provides mentoring for Connecticut’s youth. 





NATIONAL SCIENCE FOUNDATION 
AWARDS UCONN $300K 


The National Science Foundation has awarded UConn $300,000 to 
become an I-Corps Site and create the Accelerate UConn program, 
which will try to foster entrepreneurship by creating businesses out of 
technology developed at the school. 


UConn will use the money over three years to expand its roster of 
innovators and entrepreneurs who will work to develop products that 
create economic growth and benefit humanity. The program will be 
co-developed by Jeff Seemann, vice president for research, and 
Timothy Folta, faculty director of the Connecticut Center for 
Entrepreneurship & Innovation. 


Please Note: All electronic submissions for Accolades should be 
sent to accolades@HartfordBusiness.com. For more information 
about the Hartford Business Journal’s Accolades Page, please visit 
www.HartfordBusiness.com. 
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SOUTH WINDSOR ROTARY CLUB HELPS RURAL SCHOOL IN EL SA 
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P The South Windsor Rotary Club partnered with El Club Rotario de Sirama and The Rotary Foundation on an international project to renovate a 
rural school in El Salvador called Centro Escolar el Limon Canton Albornoz. The partnership donated $8,500 towards renovations to the 265 
student school, including new roofs, new floor tiles and electrical work. The mission of The Rotary Foundation is to advance world understanding, 
goodwill, and peace through the improvement of health, the support of education, and the alleviation of poverty. 





CT BUILDERS AND CONTRACTORS HOST ANNUAL CONSTRUCTION AWARDS 


res 
ori 
one 
ay, 


3a" 


r' . as > 
at a Sus. - _ 
r rary <2 en Sel wate a eo? 
Peo Pale 
Vu. tu 
5 eat Ls 
A 


rt rt 
ae 
te 
s 
s 


v 
s 
‘ 


a) 
at 


rar 
. 7 
en) AA 
Se 
san yen 
~ a A 


vey 

ty “ 
% 
Vy a 
} 


| 
3 

AJ 
eA 

“a 
Ry 


* r * 
Va ay ATYAL YS 
AA a ar 
tate “Vy. 
ry 


5 
- os 





| | 


P The Associated Builders and Contractors of Connecticut hosted its 13th annual Excellence in Construction awards ceremony Jan. 29, at the 
Aqua Turf Club in the Plantsville section of Southington with over 900 industry professionals in attendance. The event, emceed by New Britain 
Mayor Erin Stewart, honored construction companies and subcontractors who performed work on outstanding construction projects completed as 
of Oct. 2014. Shown in the photo are Stewart and CT ABC President Chris Syrek. 





WEBSTER BANK EMPLOYEES WEAR RED TO FIGHT HEART DISEASE 


P Webster Bank joined the fight against heart disease in February by participating in various 
activities to support the American Heart Association’s “Heart Month.” Webster bankers 
showed their support for the cause by wearing red throughout February, learning about healthy 
lifestyles, and taking part in AHA events. Webster is also a sponsor of the Go Red for Women 
luncheon in Hartford, on March 18. Pictured, from left, are: Harriet Wolfe, executive vice 
president, general counsel and corporate secretary, Webster Bank; and Dina Plapler, executive 
director of the American Heart Association. 
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¢ Economic Development 
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Friday, March 20th, 2015 
8:00am - 1:00pm « Hartford Hilton 











WORKSHOP TOPICS INCLUDE: 


> Leveraging Connections for better and cheaper IT and 
other municipal services 


> Promoting Regional Collaboration to achieve savings 
> M.O.R.E. Commission: What's Next 
> Municipal Fraud Protection 


> Transparency and open public data 


ees 


> Opportunities and barriers: /nter-town cooperation 


> Integrating non-educational school-town operations 
> Municipal Finance and Bonding: Opportunities to collaborate 
> C.H.O.S.E.N. Collaborative Hands-on STEM Education Network 





Visit HartfordBusiness.com and click on 
‘Our Events’ to register today! 
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KNOW YOUR OPTIONS. 


If you're an AT&T customer, your telecom provider is changing So we at Cox Business 
WIV OlU] (OMI <oMcont-],<oMualicme)o) ole) aaul alin mconlaligele llc MelU|acx-1\V/-oe-] ale a\Vit-MOlUMCOn tau imUIS 

as your new provider. We've served the Connecticut area for more than 15 years and 
Ta\iessitcre Mm aalliiColalcmlamuar=meolanlanle)alinvar-|(elaremuaroM(-\ VAM A oMUcMat-lealcvem-Malcico)a Melmiau im iiig 
our customers by providing them with the services and support they need. And we 
make it easy to get the same for your business: 


1 Call (866) 791-2044 or visit coxbusiness.com/switchnow 


2 Get a custom solution for your business 


Our local team is available 24/7, so you can trust us 
to give your business the service it deserves. 


SPEAK TO A COX REPRESENTATIVE 
CALL TODAY (866) 791-2044 COX 


*AT&T Press Release, Dec 2013. http://www.att.com/gen/press-room?pid=25160 &cdvn=news&newsarticleid=37344&mapcode=corporate. © 2014 Cox Communications, Inc. All rights reserved. 
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